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Get ready for a big deal with new 



SOLO PLAYER FLIPPER 
CONVERTIBLE TO ADD-A-BALL 
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BIG BOOM 

SOUNDER 

D.C. 

Slingshot Kickers 
Thumper Bumpers 

EXTRA 

POWERFUL 

FLIPPERS 


See your distributor or write BALLY MANUFACTURING CORPORATION - 2640 BELMONT AVENUE, CHICAGO, ILLINOIS 60618, U.S. A. 







MIRCO GAMES, INC. PRESENTS 



COMPUTERIZED PINBALL 


*Self diagnostics. 

Microcomputer design makes troubleshooting 
incredibly simple. An operator can exercise individual 
game components with the tip of a pencil. Without 
^ removing any glass. Lights, solenoids, switches — 
even the smallest segments of LED’s can be fully 
checked. “Bad” components trigger corresponding^ 
digital readouts on the backglass. 

* Electronic semiconductor memory. 

Not just a pinball to remember, but a pinball that 
remembers you. Players can retain bonus set-ups 
from one turn to the next because the computer 
remembers what they’ve done. The first playfield that 
■4* doesn’t quit between balls. 


■* Special effects. 

MIRCO’s backglass adds a new dimension to exciting 
play. Free games, add-a-ball and high stakes bonus 
situations are announced by audio/visual attention 
grabbers. Drum rolls ... whistles ... light shows ... 
a cannon that booms “the shot heard ’round the 
world.” The only pinball with an electronic amplifier 
^ and quality speaker. 

•* Pre-game show. 

THE SPIRIT OF ’76 demands to be played. Sixty-four 
“working lights” flash in sequence when game is not 
in play, to insure it soon will be in play. Want more? 
Add MIRCO’s optional show. Flippers flip, bumpers 
pop, kickers kick. 

-k Front hinged, swing-out backglass. 

^ MTrCO’s backglass is built to get you in — and out 
** — quickly. With a hinged panel that swings 180° to 

allow front-end servicing of the scoreboard. And 
conveniently located lights and LED’s so you don’t 
have to remove any glass. 

-KFree games/add-a-ball. 

Win with high score, random match, or hit Special 
targets. Double bonus capabilities on last ball or 
optional add-a-ball. 

•¥ ■* Championship playfield. 

Four-side kickers, 3-pop bumpers and 2-Special 
(free game) targets. 





The Game of The Future — Now From: 

tfft MIRCO GAMES, INC. 

^ if Phone (602) 997-5931 • 1960 W. North Lane • Phoenix, Arizona 85021 if 

















Old Continents 
Style 


Fascinating 
elegance in a 
furniture styled 
coin operated 
phonograph. 

Harmony of design 
and sound. 

Remember... NSM phonographs 
are manufactured — not adjusted - 
for use anywhere in the world. 


CONSUL 


Tel. No. 

-Zip 

EN-AUTOMATEN 

6530 BINGEN/RH., 
Germany Tel.: 6721-15202 
Telex: 04-2222 


i MAIL THIS COUPON TODAY! 

' Yes, please send mefull details and infor- 
\ mation about NSM-PHONOGRAPHS. 


' Your Name - 

(Please print) 


Exclusive world distributers: 

LOWEN-AUTOMATEN, 6530 BINGEN/RHEIN, Germany 
Telephone: Germany 6721 -15202, Telex: 04-2222 


For the United States: 

Bert B. Davidson, Chicago, phone: 312-787 5016 
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FROM THE EDITOR 


The first volume is always the toughest, people in publishing say, 
and with this twelfth issue of Play Meter , we have endured our first 
volume. 

Yes, it was tough, but I and the Play Meter staff look back on the 
past 12 issues with a great deal of pride and a mild degree of 
satisfaction. Most importantly, however, publishing the first volume of 
Play Meter has been rewarding , not only for us, but for our readers 
and advertisers, too. 

For us, it was an opportunity to fullfill a need that clearly existed. 
Our accomplishment made possible the bringing together of an 
industry that was once segmented and bent on isolationism. Play 
Meter opened up lines of communication that never existed before and 
helped the industry achieve the recognition and respectability it has 
long deserved. We are proud to be a part of this industry and we look 
forward to serving it for many volumes to come. 

For our readers, the first volume of Play Meter represents a wealth 
of information about the myriad topics and issues in which today's 
operators are interested. Feature articles, special issues, major news 
events, interviews, new product information, technical subjects, 
service tips, current record charts, programming hints and editorial 
stands that are frank, interesting, topical and sometimes controversial 
all combine to offer Play Meter readers a total communications 
package designed to inform and inspire the modern operator. 

For our advertisers, the past 12 issues certainly took all of us to a 
new level of understanding between the operator and the 
manufacturer. Reader response has been nothing short of phenomenal, 
judging from the number of unsolicited telephone calls we receive from 
some pleasantly surprised advertisers. They know Play Meter 
readers are intelligent and discriminating participants in the games 
marketplace and because they are that way, they read ads and 
compare products before deciding the best buy. 

But more important than that, Play Meter advertisers know that 
every individual who receives the magazine is directly involved in the 
amusement machine business, providing them with the prime vehicle 
for exposure to a specific industry, not segments of other business. 

As the year and our first volume close, we extend our deepest 
thanks to our subscribers who gave us their support from the very first 
issue of Volume One. You will always be remembered as the 
foundation of our publication and we only hope you continue to show 
your support by renewing your subscriptions early. 

To our advertisers, goes our deep appreciation for their confidence 
and cooperation in helping us achieve the viability our readers 
deserve. 

To everyone, we extend our warmest wishes for a joyous and holy 
holiday season. And may you and your loved ones have a New Year 
filled with happiness and prosperity. 


Sincerely, 



Calendar 

January 16-18 

Oregon Amusement and Music 
Operators Association, annual 
convention. Salishan Lodge, 
Gleneden Beach, Oregon. 

January 27-29 

Amusement Trades Exhibi¬ 
tion, London. World’s largest 
and most important trade ex¬ 
hibition for automatics. 

February 6-8 

South Carolina Coin Operators 
Association annual convention, 
Carolina Inn, Columbia, South 
Carolina. 


March 2-4 

Northern Amusement Equip¬ 
ment and Coin-operated Ma¬ 
chine Show, Blackpool, Eng¬ 
land. Large and important 
trade show for amusement 
equipment. 

March 19-21 

Music Operators of Michigan, 
annual convention. Weber’s 
Inn, Ann Arbor, Michigan. 

April 9-11 

Wisconsin Music Merchants 
Association, spring conven¬ 
tion. Scotsland Resort, Ocono- 
woc, Wisconsin. 

April 30-May 1 

Music Operators of America 
Regional Seminar, coin-oper¬ 
ated industry business semi¬ 
nars. University of Notre 
Dame, Notre Dame, Indiana. 

May 7-8 

Ohio Music and Amusement 
Association, annual conven¬ 
tion. Site not yet selected. 

May 14-16 

Music and Amusement Asso¬ 
ciation [New York], annual 
convention. Stevensville Coun¬ 
try Club, Swan Lake, New 
York. 
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Only Atari pays you to wreck a car, 
chase a steeple or go down in flames... 


And still be a winner! A profit 
winner, that is. Because these 
fantastic games are entirely new 
concepts in realistic video action 
your locations and their customers 
won’t be able to resist. 

Crash ’N’ Score is a two car 
demolition derby delight. An excit¬ 
ing crash-for-points game where 
each player trys to hit numbered 
pylons that pop onto the screen. 

All metal foot pedals, 23" moni¬ 
tor, color screen overlays, locking 
cashbox and dual coin mech are 
all exclusive features. 


Steeplechase is a horse (race) 
of a different color. It’s designed for 
one through six players. 25C for 
every two players means a 75C vend 
potential. And a 23" monitor with 
six color overlays (one for each horse 
and race lane) makes Steeplechase 
a high volume attraction. 

A dual coin mech, hinged cash 
door and adjustable game timer are 
standard extras. 

Jet Fighter from the makers of 
Tank, is a one-on-one two player 
dog fight. Realistic joysticks and 
fire control button action puts each 


player in his own aircraft. 

Performance extras include a 
removable, lighted attraction panel, 
twin coin chutes, large 19" monitor, 
hinged cash door and locking cashbox. 

Unbelievably realistic sound 
effects and built-in solid state 
reliability complete the list of exclu¬ 
sive features on every Atari game. 

Start playing with the future 
today. Get all the details from your 
Atari distributor or contact us at 
Atari Inc., 2175 Martin Avenue, 

Santa Clara, CA 95050 or phone 
(408) 984-1900. 
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Your Reading Dollar 

Subscribe now to Play Meter . For the price, no one else can 
deliver as much up-to-the-minute news about your industry, nor 
from so many levels or viewpoints. And where else can you find as 
much political, economic or technical information and entertaining 
features about the music and games business. So sit back, enjoy 
the articles and features and think of your subscription to Play 
Meter as an investment in your business future. 

©KM IMMJBDTEy 

PLAY METER 

P. O. BOX 24170 • NEW ORLEANS, LA. 70184 • (504) 827-0320 
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Editorial 


it’ 


s two, two, two shows for all 


Although the Music Operators of America staff 
assures us that the annual MOA Exposition will not 
be moved from Chicago, we think MOA members 
should give some thought to the idea. 

If they won’t consider moving the convention 
periodically to other major cities, perhaps they 
should consider holding two shows--one in the fall to 
coincide with the introduction of new model 
phonographs and one in the spring to coincide with 
the start of the arcade season. 

We suggest this because several manufacturers 
have told us the present timing of the MOA show 
throws their timing off, forcing them to release 
some new games that they would prefer holding 
until the spring season. 

We also suggest this alternative because we feel 
attendance at the MOA show could be improved by 
having it in different locations each year and 
because MOA membership would probably be 
tremendously increased. 

While Chicago geographically centrally located, it 
still cannot draw the smaller operators from distant 
states. Chicago and Illinois area operators and 
distributors do attend the show, however, and in 
disproportionate numbers. 

The Chicago area (including states within a 
reasonable travel distance) represents 21.2 per cent 
of the U.S. population. Yet, this area represented 
47.9 per cent of the people who registered at the 
recent show. 

If we include all nearby states representing 29.8 
per cent of the U.S. population, we find that 56.9 
per cent of the MOA attendance was from this area. 

This means that more than half of the MOA 
attendance was from “local” operators and distribu¬ 
tors. By contrast, the New York area, for example, 
represents 24.9 per cent of the U.S. population, but 


only represented 15.5 per cent of the MOA 
attendance. The population-to-MOA attendance 
ratio is even worse for other sections of the 
country. 

But if the MOA were held in New York, for 
example, we could reasonable expect an increase in 
attendance of 18 per cent, based on area population. 

The same disproportionate percentage ratios can 
be observed in the exhibitors listings: Of the 97 
exhibitors at the 1975 show, 19, or less than 20 per 
cent, were from Illinois. California and New York 
also had 19 exhibitors each. The rest were from 25 
other states and a few foreign countries. 

On the basis of exhibitors’ locations, MOA should 
give California and New York an equal chance at 
drawing their area operators and distributors into 
active MOA participation. 

It would be greatly advantageous, not only for 
MOA, but for the entire industry, to have a larger 
cross-section of the country attend the show on a 
semi-regular basis, rather than having the same 
regulars show up all the time, by having two 
shows-one in Chicago and another in a different 
city each year. 

Of course, the major operators and distributors 
will attend wherever the show is held, but it is 
equally important to involve the smaller operator 
and distributor by giving them something more 
than state association shows. And, of course, what 
about operators and distributors in states without 
an active association or without one at all? 

Manufacturers get a fantastic opportunity to hear 
complaints and improvements on their products and 
to have a wider sampling of reaction could only 
improve the quality of product. 

MOA should not overlook the possibilities we 
have suggested. It could mean a brighter future for 
all. 


PLAY METER 
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mailbox 



Just want you to know that I 
think Play Meter is a great trade 
magazine. I enjoy it more and 
more every month. 

Do you think it would be 
possible to obtain a copy of the 
seminar by Dr. John R. Malone? 
If you could get me a copy it 
would really be appreciated. 


Donald Barbin 
Barbin Novelty & Cigarette Svc. 

Rayne, La. 


[As you should know hy now , 
Donald , our November issue 
contained as thorough a report on 
Dr. Malone's seminar as we think 
you'll find anywhere , except for 
the original. We hope it helps you 
out.-Editor] 


I recently requested a sample 
copy of Play Meter for evaluation 
and received issues number 6 and 
7. 

You have a well done and 
informative magazine, and I am 
enclosing my subscription as my 
vote of support. 

I am sending this directly to 
you because of your editorial in 
issue number 6, reproaching 
those who recognize your efforts, 
but deny their support. 

I want to be a paying sub¬ 
scriber. 


Norman Fabricant 
Rego Park, N.Y. 


I enjoyed very much your 
write-up on the Rock-Ola Com¬ 
pany (Sept, issue). Still, there 


are a few points needing correc¬ 
tion. 

First, coin-operated pianos 
didn’t really get going until after 
the turn of the century. They 
were not jukeboxes for two 
reasons: 

1) you could not select a 
specific tune and 

2) they produced live music 
rather than reproducing it as 
does a phonograph. 

There were a few American 
coin-pianos which allowed selec¬ 
tivity and these were clever 
devices. But the Hupfeld Helios 
orchestrion, while indeed im¬ 
mense, did not offer the patron a 
choice of tunes; you settled for 
the next one or asked the maitre 
d' to change the roll. 

Edison hardly invented the 


jukebox. Coin-operated select¬ 
able music boxes were around in 
the 1880’s, before coin slot and 
phonograph met. Edison himself 
hated the thought of seeing his 
new invention treated as a toy, 
used merely for entertaining. It 
is not known who put the first 
coin mechanism on a phonograph, 
but it assuredly was not Edison. 

The description of the first coin 
phono is ludicrous. Tin-foil 
phonographs died by 1879 and 
were never more than a labora¬ 
tory curiosity. In the 1890’s, 
when the coin phono came along, 
wax cylinders were used and at 
that time mostly hearing tubes 
were used in place of a horn. And 
cylinders were (and are) never 

[Continued Page 74] 



ft 





Came uses a light display — 
no monitor 

Players compete directly against 
each other 

Came uses lights underneath 
silhscreened playing field 
Top made of unbreakable 
Lexon" plastic 

Strong and beautiful walnut 
cabinet with hardwood trim and 
Spanish leather formica top 


• Fast , easy service 

• Solid state dependability — full 
one year warranty on logic board 

For more information 
Call or write 

EDCOE Mfg. & Service Co. 

9512 W. Jefferson Blvd., Culver City, 
California 90230 
Phone ( 213) 836-3603 

Or, contact your local distributor. 
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PONY EXPRESS 
TOO SLOW? 

Try Play Meter 9 s 


IJBG 


Our paid subscribers are Very Important Personages, too valuable to 
let them languish days, even weeks, waiting for their Play Meter to 
arrive by the normal method of delivery. That’s why we’re now 
offering the Play Meter V.I.P. Service to paid subscribers for only 
$10.50 a year (roughly 88 cents an issue). For this one-time price, you, 
Mr. Subscriber, will receive Play Meter via first class mail, an added 
assurance that Play Meter will arrive at your door sooner than ever 
before. If you would like to take advantage of this V.I.P. Service , 
simply fill in the coupon below and return it to us with a check or 
money-order for $10.50. Go first class, go Play Meter. 


Play Meter V.I.P. Service 


Name_ 

Company 
Address _ 
City_ 


_State_ 


(OTIKI [FTP (1 R. i 1 r T'X'? 
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Please stop the trash about 
raising the price of one game to 
50 cents and one song for 25 
cents. This makes you appear a 
tool of the old-fashioned manufac¬ 
turer in this business. It does not 
increase revenues and will not 
pay for inflated costs of poorly 
designed equipment. 

Fred Drucan 
Pride Enterprises 
Huntsville, Ala. 

(While we don't think we've 
editorially endorsed the one-for- 
50 and one-for-25 concept , we 
have discussed the issue because 
it is one being discussed by all 
segments of the industry. We 
have not tried to force operators 
to accept the concept because , 
after all , each operator exists 
under different circumstances .) 

I think your publication is more 
informative than any other trade 
magazine. 

Keep up the good work. 

B.E. “Tommy” Tomlin 
Chairman 
Tommy’s Distributing Co. 

Nashville, Tenn. 


Smon't &ieeliug» 

h>um 9ul&walimd Totalising Sytlem 


This holiday season , I. T. S. hopes the spirit of good will and peace is shared 
by you and all around you. May you enjoy the blessings bestowed upon you 
and may you prosper in the New Year. 

We also hope that because of our digital , solid-state totalizer products , you 
have been able to enjoy your holiday season even more , knowing that our 
totalizers' speed and accuracy will keep you informed of your prosperity and 
maintain your integrity. 


International Totalizing Systems. Inc. 

123 Chestnut Street Massachusetts 01264 

Newton Upper Falls Tel: (617)965-4777 
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(Continuedfrom page 12) 

played with a steel needle, but 
rather a sapphire or diamond 
stylus. 

My only disagreement with 
your listing of the Rockola phonos 
is your statement that their 
“Music Vendor” Model 1467 
(made in 1958) was the first 
post-war counter, or wall, phono¬ 
graph. What about the Ristocrat 
of the early 1950’s? And don’t 
forget the contribution made by 
Williams, their ill-starred Music 
Mite of 1951. Chicago Coins, too, 
came out with a smallie soon 
thereafter. All' these companies 
were temporary licensees to use 
special RCA Victor changers in 
their own cabinets and >yith their 
own mechanisms. Rock-Ola’s wall 
unit was definitely the best¬ 
looking of the machines above, 
and it’s my guess that it worked 
the best too. 

John Osborne 
. Addison, Ill. 


[John Osborne is a collector of 
antique coin-operated games and 
amusements and knowledgeable 
about this industry's history. His 
first historical article for us 
appears elsewhere in this issue.- 
Editor] 

I must compliment you on the 
extremely high standard of Play 
Meter -it just gets better with 
each issue that comes out. 

Michail J. Green 
Alca Electronics Ltd. 

Oldham, Lancashire 

I wish I could use this space to 
offer constructive criticism; how¬ 
ever, since I have found all 
aspects of your magazine excel¬ 
lent, I’m afraid all I can do is offer 
my approval on the job you’re 
doing. Perhaps a little more 
depth could be employed on the 
technical topics area, but this is 
perhaps because I am not a total 
newcomer to things electronic. 

S. Raymond Hibarger 
President 
Hanson Distributing Co. 

Bloomington, Minn. 
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THE NEXT GENERATION 
OF PINBALL NOW! 


☆ Simultaneous 2 player action. 
Both players compete at same 
time! 

☆ 8 flippers, 2 balls played at same 
time. 

☆ Advanced digital scoring. 

☆ Space age graphic artwork. 

☆ Totally new electronic sounds. 

☆ Solid state printed circuit 
construction. 
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TACT 


Score 1000 per strike. 


PTnlTg) 


Score 100 per turn. Entering 
opponents gates penalizes 100 
points per turn. 
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YOU NEED ONLY PLAY 






MV, 


INVASION STRATOGY TO FEEL 


THE INSTANT ELECTRICITY OF FACE TO FACE COMPETITION. EVERY FACET OF THIS 
MACHINE UTILIZES ITS MAXIMUM CREATIVE POTENTIAL: GAME LOGIC, ARTWORK, 
SOUND, SCORING, CABINET DESIGN, SERVICEABILITY. THE REVOLUTIONARY CON¬ 
CEPT OF SIMULTANEOUS TWO PLAYER PINBALL COMBINED WITH THE ADVANCES 
OF SOLID STATE ENGINEERING RESULT IN AN AMUSEMENT GAME AS EXCITING 

AS IT IS MARKETABLE. 


The operation of these 
games and the fea¬ 
tures therein may he 
subject to various 
state and local laws 
or regulations. It is 
not intended herein 
to solict the sales 
of such games in any 
jurisdiction wherein 
the same may not be 
lawfully sold or op¬ 
erated. 


DISTRIBUTED BY: 


Manufactured by Komputer Dynamics Corporation. 


PRINTED 
IN THE 
U.S.A. 













Gf'V FIGHT 


PLAYER 


• ADJUSTABLE TIME CONTROL 

• DOUBLE 250 COIN CHUTES 

• Cabinet dimensions: 26 V 2 " wide, 

24" deep, and 65" high 

67.31 cmW x 60.96 cmD x 165.10 cml 


• COMPLETE PLAYER CONTROL 
of the cowboys 

• CHANGING SCENES for added 
interest 

• 23" TV Monitor 














If you're not 

an MOA member 



YOU SHOULD BE! 


In an industry as sprawling, diversified and ever-growing as ours, a strong 
national organization is vital to the individual businessman’s survival and 
education. The Music Operators of America provides a national clearinghouse 
for important matters in the music and games industry. The MOA should be 
your organization if you are a music and games operator, distributor or 
manufacturer. Membership in MOA is a signal of caring about the industry and 
the fate of your part in it. 

Call or Write: 

Music Operators of America 
228 North LaSalle Street 
Chicago, Illinois 60601 
(312) 726-2810 

Support MOA. She supports you. 
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W-O-R-K spells 
success for 
phono operator 


A Play Meter interview 
with Les Montooth, 
phonograph veteran 


“Everything else is going up these days , but 
the jukebox operator hasn't had a chance to 
increase his revenue , even though his costs are all 
soaring. Unless he can get away with raising the 
prices of his box selections , he has no way out. ” 



At the tailend of the depression , a struggling 
salesman for Camper Farmers took a neighbor's job 
offer and began working as a route-checker for a 
jukebox operation in Illinois. 

Two years later , in 1939 , Les Montooth bought 
the 120-machine route from the owners. “It seems 
they had overstepped their boundaries , ” the 
professorial Montooth remembers. “They got in a 
little too deep and bought too many machines. ” 

But Montooth was able to turn the business 
around and make the payments on the machines. 
Today , Montooth , who was a charter member of the 
Music Operators of America , heads a successful 
300-phonograph operation in Peoria known as Les 
Montooth Music Services Inc. 

Bom in the first decade of this century , Montooth 
worked as a gas station repairman and Maytag 
salesman-repairman prior to entering the coin 
industry in 1937. 

A serious-minded man and one of the leaders of 
the coin-operated music and games industry , 
Montooth firmly believes success is spelled 
W-O-R-K. “If you don't get out and do the work , 
you don't get the job done , ” he says. 

With business rougher than it ever was , ” 
Montooth believes that hard work and good 
business practices are more essential than ever 
PLAV METER 


before to keep the music and games operator 
successful. 

Montooth only recently expanded into games , but 
still believes “the music machine business can be 
self-sufficient as an exclusive operation." 

The former 1971 president of MOA and active 
member of the board of directors comments: “My 
philosophy is that if I operate a music machine in 
your place of business, I don't have anything else. I 
am going to do anything I can to force it to make 
more money for you as well as me." 

With his philosophy on jukebox exclusivity 
stated , we asked the grandfather of three about his 
long history of operating phonographs. 

PLAY METER: What is the main consideration 
when operating phonographs? 

MONTOOTH: Service. I have ofter told opera¬ 
tors that if a machine took in $100 a week and they 
never got a penny from it, they still couldn’t afford 
to be without it. 

For the location owners it means they have a 
band there all the time and their customers are 
constantly being entertained. If it breaks down, we 
will be there right away to repair it. I always have a 

[See next page ] 
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[Continued from previous page \ 


service man within 25 miles of all my locations at all 
times. 

That isn’t the easiest thing to do, either, when 
you’re operating 300 machines. I have three route 
men, one serviceman and one supervisor. The 
routemen collect and move machines. They also 
make minor repairs on the spot. 

A lot of people think you must have one mechanic 
for every 100 machines, but that is not necessarily 
true for an operation within a tight urban section. 
The serviceman for each 100 machines theory may 
be more true with games than with music because 
music causes you less mechanical trouble. I think 
they are better built than games. 

PLAY METER: What do you like best about 
operating music as opposed to games? 

MONTOOTH: It always makes me really happy 
to walk into a place and see people playing the 
music machine and having such a good time. The 
jukebox offers some means of identification for 
people. They can feel that someone else feels the 
same way about things that they do, be it good or 
rotten: 

Little girls who fall in love for the first time play 
love songs for their boyfriends and those who swear 
they’ve been in love for the last time play all the 
broken-hearted torch songs. It makes people feel 
better to know somebody else feels bad, too. 

PLAY METER: It is also wonderful for the 
cashbox, too, isn’t it? 

MONTOOTH: Yes. And we try to keep the 
records current. We use all the trade magazines as 
a reference. We also use tfie local radio stations and 



“It always makes me really happy to walk into 
a place and see people playing the music machine 
and having such a good time. The jukebox offers 
some means of identification for people. ” 


location preferences as guides. Even if a number 
isn’t big nationally, but it’s really hot here, we want 
it on our jukeboxes. You can’t always go only by 
what the national charts say. 

PLAY METER: Do you ever have a record hit 
first, before the local radio or national listings? 

MONTOOTH: We never have them on before the 
radio station does. We don’t make hits; we make 
money off hits. There are a lot of people in the 
industry who swear by the concept that there are 
some numbers that become hits on the jukebox, but 
don’t do well at all on the air. I have not found this 
true in my operation. 

PLAY METER: How do you arrange music 
programming? 

MONTOOTH: All of the country and western 
title strips are green. The pop are pink and the 
old-timers are purple. We found out it works a lot 
better and everyone likes it that way from a 
questionnaire we sent out to our locations. 

One of my men was in a competitor’s place and 
the waitress asked, “Why don’t you fix our machine 
up like you did yours?’’ He told her, “Mainly 
because it isn’t our machine.” 

Our locations have noticed a difference in the 
cashbox because of this color-coded method and are 
much happier. 

PLAY METER: What else have you done to 
stimulate business? 

MONTOOTH: We’ve made it easier for cus¬ 
tomers to play machines by also arranging the 
different types of songs in groups. For example: We 
have put the pop tunes on the left, the country and 
western tunes in the middle and oldies-but-goodies 
on the right so that people don’t waste time looking 
for their type of music. That has make a lot of 
difference. 

PLAY METER: What do you do when going into 
a new location and you’re not sure what type of 
clientele will be frequenting it? 

MONTOOTH: Well, we mix it up, using a variety 
of selections for the first time. The next time we go 
back we check the meter and distinguish their 
particular needs. 

We always use one row of old-timers and we 
always have “Happy Birthday” as the last selection. 
We have found that young and old alike really enjoy 
listening to the old tunes. They bring back 
memories for the older group and they are fun for 
the kids to hear. Some like listening to the stuff 
Mom and Dad grew up on. 

PLAY METER: Exactly how do you break it up 
when choosing selections for a new location? What 
determines how many of each type music you place 
on the box? 

MONTOOTH: As a rule, we use one row of pops 
and then we split the remaining space up between 
oldies and country. Sometimes locations will tell us 
they don’t want a specific type of music; for 
example, country and western. 

In those cases we use mostly pop. But we always 
( Continued on page 61 ) 
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Another First From Sega 


• First in Technological Achievement 

• First in Game Appeal 

• Mar-Proof, Scuff-Proof Cabinet • First Sega Product Manufactured 

in the United States 



• Four Separate Target Series 


• Optional Purchase 1C Chip 
Changes Two Targets 

•Each Player Has His Own Mark 
When Firing 


• Digital Scoring... 

When Player Misses, 

Total is Automatically Lowered 


•Amazing New Gun, 
Complete with Most 
Sophisticated Recoil 


Now Available at all 



Distributors 


Sega of America 
2550 Santa Fe Ave. 
Redondo Beach, CA 90278 

(213)772-0833 


Sega Enterprises Ltd. 

P. 0. Box63,Tokyo AP 
Tokyo 149, Japan 
(03)742-3171 
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Music & Amusement 
re-elect four directors 


At the seasonal general member¬ 
ship meeting of the Music and 
Amusement Association of New 
York, the four executive board 
members were unanimously re¬ 
elected. 

They include: President Irving 
Holzman, president of Dolene In¬ 
dustries Inc., Hicksville, N.Y.; Vice 
President Samuel Schwartz, presi¬ 
dent of Lincoln Amusement, Brook¬ 
lyn, N.Y.; Secretary Michael Bruck, 
president of Long Island Tobacco, 


Bayside, N.Y.; Treasurer Stanley 
Liebowitz, president of Lido Vend¬ 
ing, Bayside, N.Y. These men will 
begin another term Jan. for one 
year. 

The general membership ses¬ 
sion at Riccardo's Restaurant in 
Long Island City, N.Y., with about 
75 pperators present Nov. 25, took 
up several crucial industry issues. 

President Irving Holzman discus¬ 
sed the new industry emphasis on 
public relations and government 


Apprenticeship program 
takes shape in Wisconsin 


The Wisconsin Music Merchants 
Association's proposed apprentice¬ 
ship program shows signs of ap¬ 
proaching a final form, according to 
a report in the WMMA membership 
newsletter. 

During the association's recent 
convention, Byron Tetzlaff, chief of 
Program Development and Promo¬ 
tion, Division of Apprenticeship and 
Training, for Wisconsin told 
WMMA members the program 
should require a three-year term of 
training of not less than 6,000 credit 
hours. Of that number, 200 hours 
would be orientation, which would 
primarily involve familiarizing the 
apprentice with the shop. 

Another 600 hours would be 
spent on basic shop procedures 
training, Tetzlaff explained. Some 
1,880 hours of machine repair 
training would follow, as well as the 
same number of hours on electrical 
repair training. The apprentice 
would also spend 640 hours in 


customer location training, 360 
hours on the use of shop equipment 
and 400 hours of related instruction. 

The 400 hours of related instruc¬ 
tion would be spent in the class¬ 
room and include such courses as 
Introduction to the Coin Machine 
Industry, Electrical Mathematics, 
Customer Relations, Electricity and 
Electronis and Salesmanship. 

The proposed location for the 
WMMA program is the Fox Valley 
Technical Institute in Appleton. The 
program would work under a "block 
training" situation; that is, all ap¬ 
prentices would attend the class¬ 
room courses at one location for a 
specified period of time each year. 

New officers of WMMA chosen 
during the recent convention are 
Wally Bohrer, Hastings Distributing, 
Milwaukee, president; Ronald Ton- 
nel, Cigarette Service, Appleton, 
vice president; and Russ Dougherty, 
Rapids Coin, Wisconsin Rapids, 
secretary-treasurer. 


affairs with the addition of Danny 
Frank to the MAA staff. 

Holzman and MAA attorney 
Theodore Blatt both indicated that 
healthy steps forward had been 
taken in an attempt to legalize 
pinball games in New York City. 

According to Blatt, several meet¬ 
ings have been held with New York 
City Consumer Affairs Commis¬ 
sioner Elinor Guggenheimer, whose 
agency licenses all amusement 
games at present. 

Mrs. Guggenheimer told MAA 
representatives that while the offi¬ 
cial position of New York City 
government was still to be against a 
return of pinball machines, she will 
make an objective and careful 
review of the matter. 

Other meetings in governmental 
affairs were held with state Senator 
Own Johnson (R-West Babylon). In 
all cases, public officials had one 
central theme-that the jukebox and 
amusement game operators suf¬ 
fered from a terrible image and 
reputation, even though it may be 
undeserved. 

MAA attorney Ronald Kopplemen 
spoke about efforts to revise the 
Uniform Commercial Code so that 
problems will be eliminated with 
respect to third parties honoring 
obligations of machines. 

MAA Executive Director Ben 
Chicofsky spoke about the need to 
take a new look at the mechanic 
shortage problem. He noted that 
wages for mechanics are rising very 
fast, primarily because operators 
"steal" them from their fellow 
colleagues. Chicofsky also men¬ 
tioned that a new "insider" news¬ 
letter would be published, The 
Coin-O-Gram, with MAA informa¬ 
tion, to be distributed strictly to 
those operators who are members 
of the Association. 
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*We love rain,* 

Or, can you operate? 


A magazine about the music 
and games industry should have 
a few games in it occasionally , 
right? 

Here it is> then-an absolute- 
ly-no-validity-whatsoever quiz 
to determine your standing in 
the “Quarter A Throw Toward 
A Living Crowd. ” In other 
words , here's something for you 
to do when you'd rather be 
playing golf 

Choose the answer which best 
describes your most likely re¬ 
sponse to the situation explained 
in the question. Or choose 
another answer if you'd rather 
lie-just like in golf 


attack with a fire extinguisher, 

(b) a fit of eye rolling and blood 
curdling screams, (c) a request 
that the illegitimate offspring 
practice for the Olympic sprint 
finals, (d) immediate 
distribution of the Surgeon 
General’s Report to everyone in 
the place. 

2. What is the proper greeting 
one should give to the delivery 
of the “Tank” to your 
amusement center? (a) kiss the 
truck driver’s feet, (b) send your 
distributor a mushy love poem, 

(c) pass out cigars inscribed, 

“It’s a boy, oh, boy, oh, boy!”, 

(d) order a new calculator. 

3. What is the normal reaction 
a week and a half later when two 
plastic bushings around the 
“Tank’s” control handles crack 
with 20 people lined up to play 
it? (a) cry-loud and long, 

(b) scream-till you disturb 
condors in California, (c) 
invent-a bundle of picturesque 
and descriptive names for the 
geniuses at Atari/Kee, (d) 
return-the new calculator. 

4. What should be your reply 
to people complaining about the 
rainy weekend? (a) no loud 
giggles, (b) sympathy on your 
lips, but joy in your heart, 

(c) make a mental note to stop at 
the bank and pick up some more 
deposit bags, (d) send the area 
weather forecaster a season’s 
pass. 

5. Determine the appropriate 
penalty for the customer you 
have finally caught who has 
been stealing foosballs and 
stuffing the tables, (a) suggest 
since he’s fond of stuffing and 
foosballs that you can think of a 
few areas of his body where 
you’d like to stuff a few, (b) all of 
the above. 

6. How do you handle a new 
game that you’ve leased for 26 
weeks at $25 per and after one 
and a half months its playmeter 
is rusting up? (a) post a tear¬ 
drop-stained note to your 
distributor-in smeared red ink, 


Award yourself 10 points for 
each correct answer. 


TRICKY QUESTIONS 


1. What is the correct reaction 
to a customer who stands 
beneath your “No Smoking” sign 
and throws a lighted cigarette 
butt on the new carpet? (a) an 


W NEW 
'TWO PLAYER 
ACTION GAME 


^rne play, Extra Ball 
or Novelty Model 
3 or 5 Ball Adjustable 

Today’s Pricing 
1 Play per Quarter— 

3 Plays Two Quarters 
3 Ball Play A Must. 

Buy the best 
buy Williams 
k Two player 
TOLEDO” 


ELECTRONICS, INC, 

3401 NORTH CALIFORNIA AVENUE 
CHICAGO. ILLINOIS 60618 
CABLE ADDRESS WILCOIN CHICAGO 

AVAILABLE FOR IMMEDIATE DELIVERY 
THROUGH YOUR WILLIAMS DISTRIBUTOR 


( Continued on page 59) 
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Visit 21st century 
with NSM’s newest model 


NSM, a German manufacturer of automatic 
phonographs and other coin-operated amusements, 
features a “phonograph of the future” in its three 
model line that marks “the summit of NSM 
phonograph development,” according to Peer 
Oertzen of Lowen-Automaten, NSM’s worldwide 
distributor. 

The 160-selection Century 21 has “advanced 
styling that sets a fashion with its fascinating 
floating design, progressive engineering and a 
performance impossible to match,” Oertzen said. 

The bright tilted upper panel features a party 
scene of rich color that complements the chrome 
and colored trim of the title deck, which also tilts at 
a symbolicly futuristic angle. 

The selection center sits atop the right-hand 
corner of the 52.75-inch tall machine and features 10 
brightly lighted numerical buttons, a reset button 
and two lettered buttons for easy play, Oertzen 
noted. The “now playing” portion of the center is 
displayed by lighted digital numbers. 

Sound reproduction is provided by a magnetic 
Shure cartridge with diamond stylii and two 
separate amplifiers that provide 60 watts per 
channel to eight speakers-two woofers and six hifi 
speakers. The two-speed synchronous turntable is 
mounted vertically, as are stored records. 

Other features of the 284-pound Century 21 
include an electro-mechanical memory system, four 
coin chutes, a universal credit system, a popularity 
meter, special protection against overloading and 
mismatching, automatic volume control, separate 


WSWi Speciitcotim 

QUAD—Not mentioned in literature 

SPEAKERS-Two woofers and two tweeters; 
Century 21 on cover has eight speakers, two 
woofers and six mid and high frequency 
horns 

RECORD MECHAN/SM—tSO selections, verti¬ 
cal mount and play, synchronous motor, 
magnetic Shure cartridge with diamond stylii 

POWER OUTPUT-Tujo separate amps with 
60 watts per channel 

OP7YO/VS--Universal stepper, microphone, 
dollar bill acceptor, bill stacker 

M/SCELLANEOUS-Tota\\zer included, option¬ 
al on other models; remote volume control 
box included; electro-mechanical memory 
system 

J 



NSM Consul 160D 


treble and bass controls on each amplifier, a remote 
volume control box and a 70 volt output trans¬ 
former. 

Prestige 160D, NSM’s other standard phono¬ 
graph, carries many of the same features, stands 
50.5 inches high and weighs 279.5 pounds. 

“It sets a new trend-both audibly and visually - 
with its full sound reproduction and warm copper 
tones,” Oertzen commented. The center strip of the 
bottom cabinet features colored, rippling lights. 

The title deck is tilted downward for easier 
readability and the black-with-chrome selection 
panel stands out at an upward angle. The Shure 
cartridge and 60-watts per channel amps supply 
stereo sound to two woofers and two tweeters. 

The Consul 160D is NSM’s sophisticated phono¬ 
graph for the elegant location, Oertzen said, and its 
traditional, Old Continent style “produces a 
harmony of design and sound.” 

Carrying many of the same technical features as 
the other NSM phonographs, the polished oak style 
exterior reminds one of the finely tooled cabinets of 
the Black Forest, he added. 

Equipped with 60-watt per channel amplifiers 
and the Shufe diamond cartridge, the phonograph 
delivers sound to two tweeters and two woofers and 
a standard totalizer counts coins and bills. 

The totalizer is optional on the Century 21 and 
Prestige 160D, as are a universal stepper, 
microphone assembly, dollar bill acceptor kit, dollar 
bill stacker and alarm system. 

“NSM phonographs,” Oertzen remarked, “are 
manufactured--not adjusted--for use anywhere in 
the world.” 
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New Roch m Ola box combines 
elegance and excitement 



Rock-Ola Model U6U 


Rock-Ola’s recently introduced 160-selection 
Model 464 phonograph “combines the exhilarating 
excitement of a standard phono with the sophis¬ 
ticated elegance of a console for an all new concept 
in phonograph design,” according to Edward G. 
Doris, executive vice president of Rock-Ola Mfg. 
Corp. 

“Extensive marketing surveys indicated the need 
for a new unique phonograph design and managers 
of restaurants, lounges, taverns, bowling centers, 
hotels and motels gave us the direction,” Doris said 
at the Nov. 6 international sales meeting in Miami, 
Fla., where Rock-Ola introduced the new music 
machine. 

The new phono has the smooth, horizontal lines of 
a console, Doris noted, but it is taller and not as 
wide as a console. In addition, the neon-accentuated 
basic black cabinet with aluminum trim provides 
the color “magnet” to attract customers, he said. 

“The neon tube patterns of blue, red and white 
fascinate the eye and entice the viewer to take a 
close look,” he said. What the customer finds upon 
that closer look are easy to read titles and 
simple-to-operate digital selection system that 
lends to the overall excitement of the machine with 
flashing lights. 

Rock-Ola phono Sales Manager Les Rieck noted 
that new audio arrangements in the Model 464 
include mid-range and high frequency horns located 
on top, which enhances the stereophonic effect. 
These two six-inch speakers are mounted in the 
illuminated panel perched atop thp ^Mnet at a 
rakish angle. 

“The total sound from + *fier is 
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dispersed in front of the phono,” Rieck added, 
“thanks to new acoustical audio chambers behind 
and between the bass speakers. Nothing gets 
trapped inside to vibrate or be muffled.” 

The new 464 body is built around a tough frame 
covered by deep grained, leather-like vinyl that 
resists wear, scuffs and burns, he said. For 
additional protection, Rock-Ola added polished 
chrome castings and extruded aluminum trim. 

“Forty years of experience have taught us how to 
build a jukebox that will stand up to abuse and keep 
running,” Doris remarked. 

To speed up the collector’s job, a new optional 
computerized money counter and receipt printer is 
available that requires no wiring or soldering to be 
installed. 

The front of the 464 opens completely and can be 
easily removed for easy servicing or installation of 
accessories, Rieck went on to explain. A service 
door in the rear also makes access to terminal 
blocks a simple job. 

The principal moving parts inside the 464 are in 
its Rock-Ola Revolving Record Magazine. The non¬ 
moving parts which surround the changer all 
feature 100 per cent solid-state circuitry composed 
of snap-in printed circuits. For protection, Rieck 
noted, sensing circuits shut down the phono at the 
first hint of trouble and a special warning light 
glows if a speaker, wallbox or microphone is hooked 
up incorrectly. 

( Continued on page 52) 


Rock-Ofa Speciticatim 


QUAD- Optional, Model 2185 “QuadPhonic" 

SPEAKERS—Two 12" full range and two 6" 
mid and high frequency horns 

RECORD MECHANISM —160 selections, cir¬ 
cular record mount, horizontal play 

PO\NER OUTPUT- 100-watt amplifier 

OPTIONS— Wall, ceiling, corner extension 
speakers; remote volume control; paging 
system; wallbox kits; dollar bill acceptor kit; 
multi-pricing adaptor; coin counter 

MISCELLANEOUS— Automatic volume con¬ 
trol standard; preset for quarters and half- 
dollars only 
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Rowe packages progress 
into advantageous phono 



Rowe Fleetwood [R-80] 

The Fleetwood and Imperial models of Rowe 
International’s new R-80 line of automatic phono¬ 
graphs are a “composite of advantages developed 
and proven through the years, plus an outstanding 
achievement in color design and character,” claims 
Paul Huebsch, general sales manager of Rowe 
International Inc. 

“Both models have specific exclusive advantages 
over other available equipment that are of 
particular interest to each participant in the player- 
location-operator chain,” Huebsch added. 

The advantages he cited include the 200-selection 
capacity of the Rowe phonographs, which “provide 
25 per cent more opportunity for customer play;” a 
styling choice that supports either traditional 
location decor or contemporary surroundings; high 
efficiency power wattage (standard 64-watt am¬ 
plifier, optional 120) and six speakers or optional 
true SQ quadraphonic that give exact sound 
reproduction; and an exclusive five-year warranty 
on all moving parts to assure maximum perfor¬ 
mance. 

Both the Fleetwood and Imperial feature back- 
illuminated side and front panels, the Fleetwood’s 
in golden-red “Krinkleglas” with carved silver- 
blocks design framed with woodgrain and the 
Imperial’s in a dimensional pattern of blue, orange 
and black also framed with woodgrain. 

The silvered top panel of both units contains the 
upper speaker grilles and white selector buttons. 
The title strip is top lighted for easy, clean 
visibility. 

Sound system efficiency is accomplished by the 
location of the mid and high frequency speakers, 
Huebsch noted, as well as the placement of the bass 


reflex sound chamber and the three-way speaker 
network. 

The mid/high frequency horns are mounted at 
the sides of the cabinet and are “toed in” 30 degrees 
to provide 240 degrees of sound coverage at ear 
level, the Rowe official said. “There are no dead 
spots to the sides or to the front and extension 
speaker requirements are reduced because of the 
wide coverage,” he added. The positioning of these 
speakers also improves stereo effect reproduction, 
he said. 

The bass sound chamber in the R-80s provides a 
33 per cent increase in bass power and the bass 
enclosure is 11 per cent bigger than on previous 
models, Huebsch said. Each segment of the three- 
part frequency range is covered by specialized 
speakers: two tweeters, two mid-range and two 
bass. 

“For locations that demand rock band sound 
levels, no other phonograph plays more loudly than 
the R-80 because of the high efficiency of the sound 
dispersion system,” Huebsch claims. 

Both phonographs are available with quad, using 
a true decoder in the SQ matrix system, connecting 
the pre-amps to the four-channel power amplifier. 

Aside from the Rowe speaker system, the inside 
of the R-80 contains a quality changer and diamond 
stylus cartridge, as well as the Rowe Credit 
Computer, Huebsch went on in his description of 
the phonograph. 

( Continued on page 52) 

Rouie Speciticutawa 

Q(/A0-Optional SQ decoder 

SPEAKERS-Tvjo tweeters, two mid-range 
horns and two bass speakers 

RECORD MECHANISMS 00 selections, re¬ 
volving record mount 

POVJER OUTPUT- 64-watt amplifier standard, 
120-watt amp optional 

OPTIONS -Extension speakers, paging sys¬ 
tem, burglar alarm, dollar bill acceptor, 
remote volume control, solid-state totalizer 
with read-out and print-out, wallboxes, 
power booster for wallboxes 

MISCELLANEOUS- Five-year warranty on all 
moving parts, solid-state credit unit 
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Visual approach to design 
seen in Seeburg Entertainer 


The Entertainer, Seeburg’s new 160-selection 
automatic phonograph, exemplifies “a fascinating 
new visual approach to design, engineering, 
servicing and parts interchangeability all geared to 
operator demand,” according to William Adair, vice 
president of music and vending sales for the 
Seeburg Products Division. 

The art-deco black-white contrasts of the 


asymmetrically designed cabinet are accented by a 
sparkling top-to-bottom ribbon of flickering three- 
dimensional marquee lights, Adair noted, that are 
designed to remain either stationary or act as an 
array of moving lights that call attention to the 
Entertainer. 

For the location where a quadraphonic system is 
desired, Seeburg provides an Entertainer quad 
conversion package that consists of four lighted 
speakers, a quadraphonic decoder and upper panel 
assembly that makes the unit instantly recognizable 
as quadraphonic, Adair said. 

The exterior of the Entertainer features a 
centralized music selection area for customer 
convenience, Adair noted. The “reselect indicator” 
lets the patron know instantly if he has selected an 
incorrect series of digits for play. Play selection is 
made by punching three digits on the 10-button 
selector operated by Seeburg’s exclusive Microlog 
circuitry. 

The play center also incorporates Seeburg’s all 
coin accumulator, which allows the customer to 
deposit any combination of coins for music 
selections--nickels, dimes, quarters and half- 


Seetufuj Specijjicalum 


QUAD --Entertainer II model is quad version, 
containing all features of stereo model, plus 
four matched illuminated external speakers 
and Seeburg's quadraphonic decoder 

SPEAKERS— Tvjo base-mounted woofers, 
two matched exponential horns at ear level; 
quad speakers use two eight-inch woofers 
and a mid and high frequency horn 

RECORD MECHANISM --160 selections,dia- 
mond stylii, vertical record mount 

PO\NER OUTPUT- 200-watt amplifier 

OPTIONS -Consolette wallbox, dual report¬ 
ing income totalizer, paging system, remote 
volume control, standby service kit 
MISCELLANEOUS -Seeburg Microlog solid- 
state circuitry protected by three-year war¬ 
ranty, "all-coin" accumulator takes any coin 
combination, four amplifier controls provide 
81 audio settings 
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Seeburg Quad Entertainer 


dollars, up to a dollar. 

Operators also have the option of adding 
Seeburg’s dollar bill acceptor for increasing profits, 
Adair said. 

Located at the top of the play center is the “now 
playing” selector panel, which displays the number 
of the musical selection being played. 

The title display deck features non-glare lighting 
accomplished by setting each title strip in an 
individual shadow box to minimize non-essential 
lighting, Adair explained. The entire deck lifts up 
readily to permit quick changes and allow easy 
accessiblity to the record changer mechanism. The 
deck can also be “snapped out” to allow complete 
removal and greater accessibility to the interior of 
the machine. 

The stereo sound tracked by the changer 
mechanism’s stylus is produced through two 
matched exponential horns mounted in the upper 
portion of the cabinet that provide wide-angle 
dispersion of mid-range and high frequency sound. 

Two 12-inch woofers are located in the lower 
portion to assure a superbly rich bass response, 
Adair added. A 200-watt (100 per channel) amplifier 
supplies ample power to the speaker system to fill 
the location with sound. 

The entire machine utilizes Seeburg’s exclusive 
Microlog paks, which continue to be interchange¬ 
able with Seeburg Consolettes, the Apollo, Musical 
Bandshell, Bandshell Firestar, Olympian, Regency, 
Matador and Vogue II, Adair noted. 

Each Microlog pak is a simple plug-in unit, Adair 
noted, which has been responsible for greatly 

( Continued on page 52) 
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Wurlitzer whips out five. 


stresses style , 



Wurlitzer's X2 


Deutsche Wurlitzer’s German-made Wurlitzer 
Tarock, Cabaret, X2, Baltic and Lyric offer the 
American and European operator stylish and 
dependable phonographs to fit any location require¬ 
ments, according to Klaus Telgheder, export 
manager for the German phonograph manufac¬ 
turer. 

The bearer of the historic American phonograph 
name offers three 160-selection models-the Baltic, 
X2 and Cabaret-and two 100-selection models-the 
Lyric and the Tarock-for 1976, Telgheder said. 

All five models are powered by a transistorized 
140-watt amplifier with overload protection and 
Deutsche Wurlitzer’s professional quality, syn¬ 
chronous motor turntable, Telgheder noted. The 
Lyric can be obtained with a 100-watt monaural 
amplifier if stereo is not desired. Quadraphonic 
sound can be obtained through the optional 
Wurlitzer quad system, “Quadro-Mix.” 

Each model contains an easy-to-read record 
indicator and popularity meter, as well as 
Wurlitzer’s singular electromechanical credit sys¬ 
tem with its easily interchangeable price setting, 
Telgheder added. 

All of the units also contain a ceramic system 
with dual diamond change-over stylus. Each 
phonograph features a similar slug rejector and the 
usual connections for supplementary speakers, 
optional remote volume control, microphone, 
stepper and wallbox. 

The 100-selection Lyric is a standard phonograph 
designed for locations with space limitations, 
Telgheder noted. Its cabinet features a bottom 
speaker cover, topped with a colorful array of back¬ 
lighted red-through-purple stripes. Its dimensions 


dependability 

are 40 inches high, 32.7 inches wide, 23.8 inches 
deep. It weighs 108 kg. 

The 100-selection Tarock is a handsome wood¬ 
grained console with closing lid and tilted title 
strips under flat glass. When the lid is open, it 
displays an Old World painting. The Tarock is 32 
inches high, 42.1 inches wide, 22.6 inches deep. It 
weighs 123 kg. 

The Cabaret, the larger 160-selection console 
model, features simulated cloth-covered speaker 
grilles and the closing lid with painting. It is 32.9 
inches high, 52.7 inches wide and 24 inches deep. It 
weighs 170 kg. 

The X2 is a brightly designed 160-selection 
phonograph with bright chrome trim and asym¬ 
metric graphics on top and bottom panels of orange, 
yellow, purple and red tempered glass. Weighing 
153 kg., the X2 is 52.7 inches high, 39.8 inches wide 
and 25.2 inches deep. 

The Baltic features a more sedate cabinet, 
Telgheder noted, with woodgrained trim on the 
upper title deck section and on the bottom side 
panels. Front graphics are three-dimensional 
circles of various colors against a black glass. 
Weighing 128 kg., it measures 44 inches high, 34.3 
inches wide and 24.8 inches deep. 

Available options include a new income computer 
that gives a dual printed report of coinage taken in, 
a 100- and 160-selection wallbox with remote 
selection, remote volume and off-on control, a 
power stepper if one or more wallboxes are used, 
three sizes of extension speakers and a remote 
channel control for extension speakers. 

/ 

WwSfy&i SpecHicaUm 

QUAD— Optional Wurlitzer "Quadro-Mix" 

SPEAKERS— Two bass speakers, two mid and 
high frequency horns 

RECORD MECHANISM-AW selections, ex¬ 
cept 100-selection Lyric and Tarock; vertical 
record mount, horizontal turntable, diamond 
stylii 

POWER OUTPUT—*\ 40-watt amplifier, except 
monaural Lyric—100 watts j 

OPT/ONS--\N allboxes, remote volume and 
pause control, paging system, stepper, three 
sizes of external speakers, remote two- 
channel control 

| M/SCELLANEOUS-e\ectromechan\ca\ credit 
unit, interchangeable price settings, popular¬ 
ity meter 

/ 
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distributing 


Raymond takes N.O. tourney 




prize in the first 8-ball tournament in 
New Orleans. Frank White [second 
from right] lost to Warde/F 

Finalists were grouped into class 
"A", "B" or "C" depending on how 
they finished at the qualifying 
locations--first, second or third. 
Shelly Brooks, coordinator for 
Lucky Coin, said. 

Each of the final matches of each 
class was a cliffhanger, with the 
players winning two games each or 
one game each before the decisive 
battle. 

But the losers didn't go home 
empty-handed. Raymond's oppo¬ 
nent, Frank White, captured a $200 
second place prize in class "A". 
Wardell had qualified for the finals 
at Hank's Bar 8- Restaurant; White 
at Danny's Lounge. 

Charles Brown took home $400 
and a championship blazer similar to 
one Wardell won. He took the first 
place position in the class "B" from 
Charles Johnson, who won $150 for 
finishing second. Brown qualified at 
the Alcazar Lounge and Johnson at 
Dorothy's Lounge. 

In class "C", Bill Sykes, who 
qualified at Sarge's Social Club, 
won $200 and a blazer for beating 
John Dexter, who qualified at 

[See next page ] 


NEW ORLEANS, La.-Wardell 
Raymond, a husky young pool 
shooter from New Orleans' Uptown 
district, capitalized on a missed shot 
by his opponent Nov. 9 to take the 
$500 first place prize in the Class A 
division of the first Greater New 
Orleans Coin-Operated 8-Ball Pool 
Tournament. 

In a tense fifth game of a 
five-game match at the New Orleans 
Marriott Hotel, Raymond and 
opponent Frank White shot with 
fierce determination in their 
attempts at the first place cash 
prize, but in the end, a White shot 
that fell short of its mark allowed 
Raymond to clean up his few 
remaining balls and sink the eight- 
ball with ease. 

The Raymond-White match and 
those of 96 other finalists climaxed 
nine weeks of qualifying tourna¬ 
ments that attracted over 3,200 
players to compete on tables in 32 
cosponsoring locations, Robert E. 
Nims, host of the finals said. 

A.M.A. Distributors Inc. and 
Lucky Coin Machine Co. Inc., of 
which Nims is chief executive, 
respectively directed and cospon¬ 
sored the tournament, which was 


ROBERT NIMS [left], president of 
AMA Distributors in New Orleans ,, 
La., and Shelly Brooks of Lucky 


A BEAMING Warded Raymond 
[second from left ] holds his first 
place Class "A " trophy up with his 
sponsor after winning the $500 top 

sactioned by U.S. Billiards Inc., a 
leading pool and billiards manufac¬ 
turer. 

The 96 finalists who competed 
Nov. 9 qualified for the playoffs 
through double elimination competi¬ 
tion at one of the 32 New Orleans 
area locations that helped promote 
the tournament. 


Coin Machine Co., New Orleans, 
present trophies to Bill Sykes [sec¬ 
ond from left] and John Dexter. 
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Banner sponsors 
Bally-Midway seminar 


^ hnp&ual 


^AMERICA’S LARGEST^ 
BILLIARD SUPPLY HOUSE 

THE OPERA TORS CHOICE 

• Imperial-Apollo and Premier cues 

• Imperiai-Belgin billiard balls 

• Imperial-Cloth and pool table supply 

Imperial... Your cue to higher returns 

Imperial Billiard Industries 

Eastern Sales Office and Warehouse 

79 Hackensack Street 
E. Rutherford, N.J. 07073 
Phone (201)935-9330 

Western Sales Office and Warehouse 

2005 San Fernando Road 
Los Angeles, Ca. 90065 
Phone (213)221-1114 


Over 150 operators and their 
employees attended a two-day 
Midway/Bally seminar in mid- 
November sponsored by Banner 
Specialty Co. in Philadelphia, Pa., 
according to Alan Bruck, Banner 
vice president. 

"We are experiencing an increas¬ 
ingly positive response to offers for 
service seminars/' Bruck noted in 
commenting about the attendance 
and receptivity of the operators. 

The first night of the seminar 
highlighted Midway's Wheels II and 
the newly released Gun Fight. Andy 


N, O. tourney 

|Continued from previous page] 

Charley's Corner. Dexter won $100. 

Six trophies were awarded the six 
locations from which the top win¬ 
ners in each division qualified. 
Players finishing third through 
eighth in each division were also 
awarded smaller cash prizes. 

Nims was very pleased with the 
crowd of over 400 spectators who 


Ducay of Midway explained that if 
Gun Fight had been manufactured 
using conventional printed circuit 
boards, rather than microproces¬ 
sors, it would have required over 
200 integrated circuits. Micropro¬ 
cessors greatly reduce the size of 
the board, while allowing the game « 

to do even more, Ducay told the 
operators and technicians. 

Tom Hata of Bally spent the , 

second day of the seminar discus¬ 
sing Bally flipper games, highlight¬ 
ing the new single-player Hi Deal 
and popular Wizard as models. 


jammed the Marriott's La Galerie 
ballroom and suggested that next 
year's tournament will be bigger. 
Nims said he hopes the success of 
his tournament convinces other 
Louisiana operators that regional 
and even statewide tournaments 
could help the public image of the 
industry in his state as well as boost 
collections and relationships with 
location owners, "who are our 
customers." 
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FLY, ROBIN, FLY 

SILVER CONVENTION 
Midland Inti. MB 10339 
(RCA) 



THAT’S THE WAY (I LIKE IT) KC & THE SUNSHINE BAND/ 

TK 1015 

ISLAND GIRL ELTON JOHN/MCA 40461 

LET’S DO IT AGAIN STAPLE SINGERS/Curtom 0109 (WB) 

SATURDAY NIGHT BAY CITY ROLLERS/Arista 0149 

THE WAY I WANT TO TOUCH YOU CAPTAIN & TENNILLE/ 

A&M 1725 

NIGHTS ON BROADWAY BEE GEES/RSO 515 (Atlantic) 

SKY HIGH JIGSAW/Chelsea 3022 

FEELINGS MORRIS ALBERT/RCA PB 10279 

THIS WILL BE NATALIE COLE/Capitol 4109 

LOVE ROLLERCOASTER OHIO PLAYERS/Mercury 73734 

MY LITTLE TOWN SIMON & GARFUNKEL/Columbia 3 10230 

LOW RIDER WAR/United Artists XW706 Y 

HEAT WAVE/LOVE IS A ROSE LINDA RONSTADT/ 

Asylum 45282 

EIGHTEEN WITH A BULLET PETE WINGFIELD/lsland 026 
MIRACLES JEFFERSON STARSHIP/Grunt FB 10367 (RCA) 
SOS ABBA/Atlantic 3265 

I LOVE MUSIC (PART I) THE O'JAYS/Phila. Inti. ZS8 3577 

(Col) 

I WRITE THE SONGS BARRY MANILOW/Arista 0157 
OUR DAY WILL COME FRANKIE VALLI/Private Stock 043 
FOX ON THE RUN SWEET/Capitol 4157 
LYIN’ EYES EAGLES/Asylum E 45279 

THEME FROM MAHOGANY (DO YOU KNOW WHERE 

YOU’RE GOING TO) DIANA ROSS/Motown M 1377F 
WHO LOVES YOU FOUR SEASONS/Warner Bros.-Curb 8122 

BLUE EYES CRYING IN THE RAIN WILLIE NELSON/ 

Columbia 3 10176 

I ONLY HAVE EYES FOR YOU ART GARFUNKEL/Columbia 

3 10190 

YOU SEXY THING HOT CHOCOLATE/Big Tree BT 16047 

(Atlantic) 

VENUS AND MARS ROCK SHOW WINGS/Capitol 4175 
THEY JUST CAN’T STOP IT (THE GAMES PEOPLE PLAY) 

SPINNERS/Atlantic 3284 

BAD BLOOD NEIL SEDAKA/Rocket 40460 (MCA) 

LADY BLUE LEON RUSSELL/Shelter 40378 (MCA) 

THE LAST GAME OF THE SEASON (BLIND MAN IN THE 
BLEACHERS) DAVID GEDDES/Big Tree BT 16052 (Atlantic) 
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24 OPERATOR MANHATTAN 
36 I’M ON FIRE 5000 VOL 
31 I’M SORRY/CALYPSO JC 
30 I WANT’A DO SOMETHI 

LEO 

45 WALK AWAY FROM LOV 

41 SECRET LOVE FREDDY FI 
35 MR. JAWS DICKIE GOC 
33 IT ONLY TAKES A MINI 

39 FAME DAVID BOWIE/R 

40 BORN TO RUN BRUCE 

42 SOMETHING BETTER TO 

44 JUST TOO MANY PEOPI 

50 COUNTRY BOY (YOU G 
49 PART TIME LOVE GLAD' 

43 DANCE WITH ME ORLE 
57 ROCK AND ROLL ALL N 

61 EVIL WOMAN ELECTRIC 

46 WELCOME TO MY NIGH 
68 SING A SONG EARTH, V 
60 WAKE UP EVERYBODY 

BLUEN 

75 CONVOY C.W. McCALL 

62 OVER MY HEAD FLEETV 
64 TIMES OF YOUR LIFE PA 

66 LET’S LIVE TOGETHER R 
70 LOVE MACHINE—PART 

67 SCHOOL BOY CRUSH A 

51 WHAT A DIFFERENCE A 

54 ROCKY AUSTIN ROBERT 

73 FULL OF FIRE AL GREET 

47 BALLROOM BLITZ SWEE 
72 WINNERS AND LOSERS 

48 DO IT ANY WAY YOU 

76 FIRE ON THE MOUNTA 
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I TRANSFER/Atlantic 3292 
'S/Mercury 40801 
HN DENVER/RCA PB 10353 
MG FREAKY TO YOU 
Nl HAYWOOD/20th Century 2228 
£ DAVID RUFFIN/Motown M 1376F 
iNDER/ABC Dot DOA 17585 
'DMAN/Cash 451 (Private Stock) 

TE TAVARES/Capitol 4111 
SA PB 10320 

SPRINGSTEEN/Columbia 3 10209 
DO OLIVIA NEWTON-JOHN/MCA 

40459 

E MELISSA MANCHESTER/ 

Arista 0146 
OT YOUR FEET IN L.A.) 

GLEN CAMPBELL/Capitol 4155 
S KNIGHT & THE PIPS/ 

Buddah BDA 513 
\NS/Asylum 45261 
!GHT KISS/Casablanca NB 850 
LIGHT ORCHESTRA/ 

United Artists XW729 Y 

rMARE ALICE COOPER/Atlantic 3298 7 
'IND & FIRE/Columbia 3 10251 
[PART I) HAROLD MELVIN & THE 
DTES/Phila. Inti. ZS8 3579 (Col) 
/MGM 14839 

'OOD MAC/Reprise RPS 1339 
JL ANKA/United Artists XW737 Y 
DAD APPLES/Polydor 14285 
MIRACLES/Tamla T 54262F 

(Motown) 

VB/Atlantic 3304 
DAY MADE ESTHER PHILLIPS/ 

Kudu 925F (Motown) 

/ Private Stock 020 
/Hi 2300 (London) 

‘/Capitol 4055 
HAMILTON, JOE FRANK & 

REYNOLDS/Playboy P 6054 
WANNA PEOPLES CHOICE/TSOP 
ZS8 4759 (Col) 

M MARSHALL TUCKER BAND/ 

Capricorn CPS 0244 (WB) 
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LONELY SCHOOL YEAR HUDSON BROS./Rocket PIG 40464 

(MCA) 7 

HEY THERE LITTLE FIRE FLY FIRE FLY/A&M 1736 4 

FLY AWAY JOHN DENVER RCA PB 10517 1 


14 

14 

9 

6 

3 

12 

20 

3 


18 


LOVE HURTS NAZARETH/A&M 1671 

ROCKIN’ ALL OVER THE WORLD JOHN FOGERTY/Asylum 

45274 

PEACE PIPE B.T. EXPRESS/Roadshow 7003 (Scepter) 

SAILING ROD STEWART/Warner Bros. 8146 
VOLARE AL MARTINO/Capitol 4134 

PALOMA BLANCA GEORGE BAKER/Warner Bros. WBS 8115 
YOU GEORGE HARRISON/Apple 1884 
RUN JOEY RUN DAVID GEDDES/Big Tree 16044 (Atlantic) 

THIS OLD MAN PURPLE REIGN/Private Stock 052 
CARIBBEAN FESTIVAL KOOL & THE GANG/Delite 1573 

(PIP) 

AIN’T NO WAY TO TREAT A LADY HELEN REDDY/ 

Capitol 4128 

DOWN TO THE LINE BACHMAN-TURNER OVERDRIVE/ 

Mercury 73724 

NEVER BEEN ANY REASON HEAD EAST/A&M 1718 
SLOW RIDE FOGHAT/BearsviIle BSS 0306 (WB) 

THEME FROM S.W.A.T. RHYTHM HERITAGE/ABC 12135 
WOMAN TONIGHT AMERICA/Warner Bros. 8157 

FOR THE LOVE OF YOU (PART 1 & 2) ISLEY BROTHERS/ 

T-Neck ZS8 2259 (Col) 

HE AIN’T HEAVY, . . . HE’S MY BROTHER/LET IT SHINE 

OLIVIA NEWTON-JOHN/MCA 40495 
SINCE I MET YOU BABY FREDDY FENDER/GRT 031 
SOMEWHERE IN THE NIGHT HELEN REDDY/Capitol P 4192 
BRAZIL RITCHIE FAMILY/20th Century 2218 

WE ALL GOTTA STICK TOGETHER FOUR TOPS/ABC 12123 
ART FOR ART’S SAKE lOcc/Mercury 73725 
CARRY ME DAVID CROSBY & GRAHAM NASH/ABC 12140 
HURRICANE (PART 1) BOB DYLAN/Columbia 1 10245 
(HOW I SPENT MY SUMMER VACATION) OR A DAY AT THE 
BEACH WITH PEDRO 4 MAN—PART I CHEECH & CHONG/ 

Ode 66115 (A&M) 8 

SOUL TRAIN ’75 SOUL TRAIN GANG/RCA SB 10400 3 

ALMOST SATURDAY NIGHT/SEA CRUISE JOHN FOGERTY/ 

Asylum 45291 1 

SOMEWHERE IN THE NIGHT BATDORF & RODNEY/Arista 0159 1 
I’M ON FIRE JIM GILSTRAP/Roxbury RB 2016 4 

CAROLINA IN THE PINES MICHAEL MURPHEY/Epic 8 50131 16 

DIAMONDS AND RUST JOAN BAEZ/A&M 1737 10 
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Freddy Fender/ABC Dot DOA 17585 


1 2 SECRET LOVE 

2 3 LOVE PUT A SONG IN MY HEART 

Johnny Rodriguez/Mercury 73715 

3 1 IT'S ALL IN THE MOVIES/LIVIN' WITH THE SHADES PULLED DOWN 

Merle Haggard/Capitol 4141 

4 11 EASY AS PIE 

5 8 WE USED TO 

6 12 WHERE LOVE BEGINS 

7 5 ALL OVER ME 

8 15 LYIN'EYES 

9 14 SINCE I MET YOU BABY 

10 29 THE BLIND MAN IN THE BLEACHERS 

11 17 JUST IN CASE 

12 22 WARM SIDE OF YOU 

13 13 YOU RING MY BELL 

14 24 COUNTRY BOY 

15 19 WESTERN MAN 

16 23 JASON'S FARM 

17 18 FROM WOMAN TO WOMAN 

18 41 LIKE BEER 

TomT. Hall/Mercury73704 

19 6 ARE YOU SURE HANK DONE IT THIS WAY/BOB WILLS IS STILL THE KING 

Waylon Jennings/RCA PB 10379 

20 21 LUST AFFAIR 

Mel Street/GRT 030 

ALPHABETICAL LISTING 


Billy Crash Craddock/ABC Dot DOA 17584 
Dolly Parton/RCAPB 10396 
Gene Watson/ Capitol 4143 
Charlie Rich/ Epic 850142 
Eagles/Asylum 45279 
Freddy Fender/GRT 031 
Kenny Starr/MCA 40474 
Ronnie Milsap/RCA PB 10420 
Freddie Hart/Capitol 4152 
Ray Griff/Capitol 4126 
Glen Campbell/Capitol 4155 
LaCosta/Capitol 4139 
Cal Smith/MCA 40467 
Tommy Overstreet/ABC Dot DOA 17580 


Dylan blows into ch 


The record-buying and record¬ 
listening public never ceases to 
amaze. Not only have they brought 
the Jefferson Starship (nee Air¬ 
plane) and the Grateful Dead back 
to the airwaves and jukeboxes of the 
land, but they've also brought back 
Dylan. 

Bob Dylan's newest single, "Hur¬ 
ricane," (Columbia/10245) took off 
like a tornado on progressive radio 
stations around the country and 
coin-op phonographs in college 
locations report heavy play on the 
tribute to Rubin "Hurricane" Carter, 
a black middleweight contender 
who was apparently framed on a 
murder rap. 

The song may not be suitable for 
some of your locations because of 
some choice words, but if you're big 
around colleges, pick it up by all 
means. 

And if you really want a r&b 
shocker, ask your one-stop to ask 
up the line for a single from Dr. 
John's new album "Hollywood Be 
Thy Name," a rousing rock'n'roll 
disc from New Orleans own gris-gris 
man. 


By SONNY Ai 
MANAGING 

The album selec 
gressive New Oi 
black stations an 
good doctor's vei 
McCartney's "Yes 
soulful song that 
bring in the coins il 
a s a single. 

As predicted Iasi 
Players' new outii 
Coaster," has ridd 
charts and is doin( 
the country, as is tl 
Band's "School B 
Of newer release 
"Rock 8- Roll AI 
blanca/850) a sco 
they used to n 
freakish Kiss. Elec 
tra's "Evil Womai 
serves a space in 
section and Bill 
return to chart an 
nence with his ir 
"Make Love T 
(Columbia/10255) 
love to your body, 
for Platonic lovers 
Natalie Cole, tl 
Cole's daughter, c 


Charts couri 


AIN'T NO WAY TO TREAt A LADY 

Joe Wissert (Colgems, ASCAP) . 79 

ALMOST SATURDAY NIGHT John Fogerty 

(Greasy King, ASCAP) . 96 

ART FOR ART'S SAKE lOcc (Man-Ken, BMI) 91 
BAD BLOOD Neil Sedaka & Robert Appere 
(Don Kirshner, BMI/Kirshner Songs, 

ASCAP) . 30 

BALLROOM BLITZ Phil Wainman 

(Chinnichap/RAK, BMI) . 62 

BORN TO RUN Bruce Springsteen & Mike 

Appel (Laurel Canyon, ASCAP) . 42 

BLUE EYES CRYING IN THE RAIN Willie 

Nelson (Milene, BMI) . 25 

BRAZIL J. Morali (Peer International, BMI) 89 
CARIBBEAN FESTIVAL Kool & The Gang 

(Delightful/Gang, BMI) . 78 

CAROLINA IN THE PINES Bob Johnston 

(Mystery, BMI) . 99 

CARRY ME David Crosby & Graham Nash 

(Stay Sail, BMI) . 92 

CONVOY Don Sears & Chip Davis 

(American Gramaphone, SESAC) . 53 

COUNTRY BOY (YOU GOT YOUR FEET 
IN L.A ) Dennis Lambert & Brian Potter 

(ABC/dunhill/One of a Kind, BMI) . 45 

DANCE WITH ME Charles Plotkin (Hall/ 

Mojohanna, BMI) . 47 

DIAMONDS & RUST David Kershenbaum & 

Joan Baez: JCB Prod./Bernard Gelb 

(Chandos, ASCAP) . 100 

DO IT ANY WAY YOU WANNA Leon Huff 

(Mighty Tree, BMI) . 64 

DOWN TO THE LINE Randy Bachman 

(Ranbach/Top Soil, BMI) . 80 

EIGHTEEN WITH a BULLET Pete Wingfield 
& Barry Hammond (Ackee & Uncle 
Doris, ASCAP) . 15 


EVIL WOMAN Jeff Lynne (Unart/Jef, 

BMI) . 49 

FAME David Bowie & Harry Maslin (Main 

Man/John Lennon/Ceilidh, ASCAP) . 41 

FEELINGS M. Albert (Fermate Inti., 

ASCAP) . 9 

FIRE ON THE MOUNTAIN Paul Hornsby 

(No Exit, BMI) . 65 

FLY AWAY Milton Okun (Cherry Lane, 

ASCAP) . 68 

FLY, ROBIN, FLY Butterfly Prod./by 

Michael Kunze (Mid Song, ASCAP) . 1 

FOR THE LOVE OF YOU (PARTS 1 & 2) 

Isley Bros. (Bovina, ASCAP) . 85 

FOX ON THE RUN Sweet (Sweet Pub. 

Ltd.) . 21 

FULL OF FIRE Willie Mitchell (Jec & AI 

Green, BMI) . 61 

HE AIN'T HEAVY . . . HE'S MY BROTHER 
John Farrar (Harrison/Jenny, ASCAP) 86 

HEAT WAVE Peter Asher (Jobete, ASCAP) 14 
HEY THERE LITTLE FIRE FLY Kenny Nolan 

(Sound of Nolan/Chelsea, BMI) . 67 

(HOW I SPENT MY SUMMER VACATION) 

OR A DAY AT THE BEACH WITH PEDRO 
& MAN-PART 1 Lou Adler (India, 

ASCAP) . 94 

HURRICANE (PART I) Don DeVito 

(Ram's Horn, ASCAP) . 93 

I LOVE MUSIC (PART 1) Kenneth Gamble 

& Leon Huff (Mighty Three, BMI) . 18 

I ONLY HAVE EYES FOR YOU Richard 

Perry (WB, ASCAP) . 26 

I WRITE THE SONGS Ron Dante & Barry 

Manilow (Artists/Sunbury, ASCAP) . 19 

I'M ON FIRE Tony Eyers (P.R.S., ASCAP) .. 34 


I'M ON FIRE Wes Farrell (Pocket Full of 

Tunes, BMI) . 98 

I'M SORRY Milt Okun (Cherry Lane 

ASCAP) . 35 

ISLAND GIRL Gus Dudgeon (Big Pig/ 

Leeds, ASCAP) . 3 

IT ONLY TAKES A MINUTE Dennis 
Lambert & Brian Potter (ABC Dunhill/ 

One of a Kind, BMI) . 40 

I WANT'A DO SOMETHING FREAKY TO 
YOU Leon Haywood (Jim-Eld , BMI) .. 36 

JUST TOO MANY PEOPLE Vini Poncia 
Richard Perry (Braintree/Roumanian 

Pickleworks, BMI) . 44 

LADY BLUE Denny Cordell & Leon Russell 

(Skyhill, BMI) . 31 

LET IT SHINE John Farrar (Window, BMI) 86 

LET'S DO IT AGAIN Curtis Mayfield 

(Warner-Tamerlane, BMI) . 4 

LET'S LIVE TOGETHER David Kirshenbaum 

(Landers Roberts, ASCAP) . 56 

LONELY SCHOOL YEAR Bernie Taupin 

(Lornhole/Big Pig, BMI/ASCAP) . 61 

LOVE HURTS Manny Charlton 

House of Bryant, BMI) . 69 

LOVE IS A ROSE Peter Asher (Silver 

Fiddle, BMI) . 14 

LOVE MACHINE PART I Freddie Perren 

(Jobete/Grimora, ASCAP) . 57 

LOVE ROLLERCOASTER Ohio Players 
(Ohio Players/Unichappell, BMI) 11 

LOW RIDER Jerry Goldstein w. Lonnie 
Jordan & Howard Scott/Far Out Prod. 

(Far Out, ASCAP) . 13 

LYIN' EYES Bill Szymczyk (Long Run, 

ASCAP) . 22 



























































arts with ‘Hurricane’ 


Now Was 


KC & The Sunshine Band/TK 1015 


1 2 THAT'S THE WAY ( I LIKE IT) 


BARADO 

EDITOR 
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leans rock and 
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hit in as many months with a very 
tender, slow song all about how she 
and her man are "Inseparable" 
(Capitol/4193). 

Upcoming releases that should 
spark some interest among your 
jukebox patrons include the slow 
verision of "Breaking Up Is Hard To 
Do" by Neil Sedaka (MCA/40500). 
In time for Christmas, Willie Nelson 
has "Pretty Paper" out on RCA. 

Another single release from Leon 
Russell's latest album should pro¬ 
vide a good follow-up hit to "Lady 
Blue" and that release is "Back to 
the Island/Hideaway" ( Shelter/ 
40483). Both sides are excellent. 

Finally, Tamla (54265) has gotten 
around to releasing Smokey Robin¬ 
son's terrific "Quiet Storm" as a 
single. It'll blow you away. 


e late Nat King 
eates her second 

fesy of 



2 1 LET'S DO IT AGAIN 

3 4 I LOVE MUSIC! PARTI 

4 3 FLY, ROBIN, FLY 

5 8 PART TIME LOVE 

6 5 LOW RIDER 

War/United Artists XW706 Y 

7 6 THEY JUST CAN'T STOP IT ( THE GAMES PEOPLE PLAY) 

Spinners/Atlantic 3284 


The Staple Singers/Curtom 0109 ( WB) 
The O'Jays/Phila. Inti. ZS83577 ( Col) 
Silver Convention/Midland Inti. MB 10339 ( RCA) 
Gladys Knight & The Pips/Buddah 513 


8 7 THIS WILL BE 

Natalie Cole/Capitol 4099 

9 13 FULL OF FIRE 

Al Green/Hi 2300 ( London) 

10 12 I'M ON FIRE 

Jim Gilstrap/Roxbury 2016 

11 9 SAME THING IT TOOK 

Impressions/Curtom CMS0103( WB) 

12 17 CARIBBEAN FESTIVAL 

Kool & The Gang/Delite DEP 1573 ( PIP) 

13 15 SOUL TRAIN 75 

Soul Train Gang/RCA PB 10400 

14 10 TO EACH HIS OWN 

Faith, Hope & Charity/RCA PB 10343 

15 23 LOVE ROLLERCOASTER 

Ohio Players/Mercury 73734 

16 11 I WANT'A DO SOMETHING FREAKY TO YOU 

Leon Haywood/2oth Century 2228 

17 14 DO IT ANY WAY YOU WANNA 


Peoples Choice/TS0PZS8 4759 


18 24 LOVE MACHINE, PT. I 

19 16 LOVE POWER 

20 22 HAPPY 


The Miracles/Tamla T 54262F ( Motown) 
Willie Hutch/Motown M 1360 F 
Eddie Kendricks/Tamla T54263 F ( Motown) 


MIRACLES Jefferson Starship & Larry 

Cox (Diamondback, BMI) . 16 

MR. JAWS Bill Ramal & Dickie Goodman 

(Unichappell, BMI) . 39 

MY LITTLE TOWN Paul Simon, Art 

Garfunkel and Phil Ramone (Paul Simon, 

BMI) . 12 

NEVER BEEN ANY REASON Roger Boyd 

(Zuckschank/lrving, BMI) . 81 

NIGHTS ON BROADWAY Arif Mardin 

(Casserole, BMI) . 7 

OPERATOR Tim Hauser & Ahmet Ertegun 

(Conrad, BMI) . 33 

OUR DAY WILL COME Hank Medress & 

Dave Appell (Leeds/Almo, ASCAP) .... 20 

OVER MY HEAD Fleetwood Mac & Keith 

Olsen (Rockhopper, ASCAP) . 54 

PALOMA BLANCA Hans Bouwens 

. (Warner Bros., aSCAP) . 74 

PART TIME LOVE Kenny Kerner & Ritchie 

Wise (Kipahulu, ASCAP) . 46 

PEACE PIPE Jeff Lane (Triple O/Jeff-Mar, 

BMI) . 71 

ROCK AND ROLL ALL NIGHT Eddie 
Kramer (Cafe American/Rock Steady, 

ASCAP) . 48 

ROCKIN' ALL OVER THE WORLD John 

Fogerty (Greasy King, ASCAP) . 70 

ROCKY Bob Montgomery (Strawberry Hill, 

ASCAP) . 60 

RUN JOEY RUN Paul Vance (Music of the 

Times, ASCAP) . 76 

SAILING Tom Dowd (Ackee, BMI) . 72 

SATURDAY NIGHT Bill Martine & Phil 

Couler (Welback, ASCAP) . 5 

SCHOOL BOY CRUSH Arif Mardin 

(Average, BMI) . 58 


SEA CRUISE John Fogerty (Cotillion, BMI) 96 
SECRET LOVE Huey P. Meaux (Warner 

Bros., ASCAP) . 38 

SINCE I MET YOU BABY Wayne Duncan 

(Unichappell, BMI) . 87 

SING A SONG M. White & C. Stepney 

(Saggifire, BMI) . 51 

SKY HIGH Chas. Peate (Duchess, BMI) ... 8 

SLOW RIDE Nick Jameson (Knee Trembler, 

ASCAP) . 82 

SOMETHING BETTER TO DO Don Farrar 

(ATV, BMI) . 43 

SOMEWHERE IN THE NIGHT Joe Wissert 

(Almo, ASCAP; Irving, BMI) . 88 

SOMEWHERE IN THE NIGHT Tom Sellers 
and Clive Davis (Irving/Rondor, BMI) 97 
SOS B. Uuvaeus & B. Anderson (Countless, 

BMI) . 17 

SOUL TRAIN 75 Don Cornelius & Dick 

Griffy (Hip Trip, BMI) . 95 

THAT'S THE WAY (I LIKE IT) H. W. Casey 

and Richard Finch (Sherlyn, BMI) . 2 

THE LAST GAME OF THE SEASON (A 
BLIND MAN IN THE BLEACHERS) Paul 

Vance (Tree, BMI) . 32 

THEME FROM MAHOGANY (DO YOU 
KNOW WHERE YOU'RE GOING TO) 

Masser (Jobete/Screen Gems-Columbia, 

ASCAP/BMI) . 23 

THEME FROM S.W.A.T. Steve Barri & 

Michael Omartian (Spellgold, BMI) . 83 

THE WAY I WANT TO TOUCH YOU 
Morgan Cavett (Moonlight and 

Magnolias, BMI) . 6 

THEY JUST CAN'T STOP (THE GAMES 
PEOPLE PLAY) Thom Bell (Mighty Three, 

BMI) . 29 


THIS OLD MAN Mike Natale 

(Rallodyenom, BMI) . 77 

THIS WILL BE Chuck Jackson & Marvin 
Yancy (Jay's Ent./Chappell, ASCAP) 10 

TIMES OF YOUR LIFE Bob Skaff 

(Three Eagles, ASCAP) . 55 

VENUS AND MARS ROCK SHOW 

Paul McCartney (McCartney/ATV, BMI) 28 

VOLARE Mike Curb (Robbins/SDRM, 

ASCAP) . 73 

WAKE UP EVERYBODY (PART I) 

Kenneth Gamble & Leon Huff 

(Mighty Three, BMI) . 52 

WALK AWAY FROM LOVE Van McCoy 

(Charles Kipps, BMI) . 37 

WE ALL GOTTA STICK TOGETHER Steve 
Barri, Lawrence Payton, Jr (ABC- 

Dunhill/Rall, BMI) . 90 

WELCOME TO MY NIGHTMARE Bob Ezrin 

(Ezra, Early Frost, BMI) . 50 

WHAT A DIFFERENCE a DAY MADE 
Creed Taylor (E. B. Marks, BMI/Stanley 

Adams, ASCAP) . 59 

WHO LOVES YOU Bob Gaudio (Seasons/ 

Jobete, ASCAP) . 24 

WINNERS AND LOSERS Dan Hamilton, 

Joe Frank Carolla & Alan Dennison 

(Spitfire, BMI) . 63 

WOMAN TONIGHT George Martin 

(Warner Bros., ASCAP) . 84 

YOU George Harrison (Ganga Pub. B.V., 

BMI) . 75 

YOU SEXY THING Mickie Most (Finchley, 
ASCAP) . 2 7 

























































KURT AND BUDDY Elbers, the 
father and son team who recondi¬ 
tioned this 1919 Weber Otero or- 


Long before the advent of 
high fidelity vinyl records or 
quadraphonic sound there 
existed mechanically complex 
automatic musical devices that 
produced amazingly pure 
instrumental sounds at the drop 
of a penny or nickel. 

Generally known as 
"nickelodeons" to the many 
persons who lovingly restore 
these charming and finely crafted 
instruments, the devices ranged 
from such things as an 189 
Polyphon disc-playing machine 
that played 10 selections to 
Wurlitzer and Seeburg piano 
orchestrions that played several 
selections on a perforated paper 
roll. 

The market for these machines 
was worldwide and included 
many German and American 
manufacturers who sold home 
models as well as the 
coin-operated versions, which 
could be found in such places as 
amusement parks, pool halls, 
cafes, cigar stores, dance halls 
and "sporting houses," to name 
just a few of the locations. 


chestrion, listen to its pneumatic 
multiplexing system play a merry 
polka. 

Through the courtesy of Kurt 
Elbers, a genteel man who 
resides in Covington, La. (across 
Lake Ponchartrain from New 
Orleans), I was fortunate enough 
to see and hear some of the 
musical instruments that 
provided dancing and listening 
for the public decades before the 
automatic phonograph, or 
"jukebox," achieved mass 
production popularity in the early 
1930s. 

Elbers and his two sons, Buddy 
and Don, have spent the last 10 
years building up a representative 
collection of musical devices that 
range from exquisitely crafted 
19th century table-top music 
boxes that use cylinders with pins 
to strike notes on a musical comb 
to a gigantic fairground organ 
comprised of various 
instrumental sounds produced by 
air passing through a perforated 
cardboard book. 

Included in Elbers collection 
are several representative pieces 
of coin-operated musical devices 
of the kind which were popular 
from the 1890s to about 1930. 
Chronologically, the 
German-manufactured disc-type 


music was popular from the 
1880s into the first decade of this 
century, according to the 
Encyclopedia of Automatic 
Musical Instruments. 

These music boxes generally 
featured interchangeable steel 
discs which played a tuned 
musical comb via a star-wheel 
mechanism. Music was 
programmed onto the discs by 
punching holes in them in the 
proper places and bending back 
the metal so that the point would 
pluck the appropriate note on the 
musical comb, the Musical Box 
Society's newsletter says. 

Elbers possesses several such 
machines, two of which are 
historically interesting. Both were 
manufactured in the 1890s by 
two related companies-the 
Polyphon Musikwerke of Leipzig, 
Germany and the Regina Music 
Box Co. of Rahway, N.J. 

Of the two, the 1895 Regina is 
interesting in that with one 
winding of its two 
quarter-horse-power springs, it 
would play up to twelve 27-inch 
discs, then return its changer 
mechanism to the first disc, 
ready to be turned on again by a 
happy customer dropping in 
another penny or nickel. 

"The Swiss, leaders in the 
production of cylinder music 
boxes, saw their market erode 
after disc boxes captured the 
public's fancy in the early 1890s," 
Q. David Bowers says in the 
Encyclopedia of Automatic 
Musical Instruments. 

Bowers' statement is indicative 
to what happened in turn to the 
disc-playing boxes and to its 
successors, the player piano, the 
orchestrion and the jazz organ. 
The tremendous technological 
changes that occured during the 
early years of the 20th century 
saw the rapid rise and demise of 
many companies engaged in the 
manufacture of automatic 
musical devices. 

Regina exemplifies the failure 
of many of those companies to 
keep pace with changing market 






ASIDE FROM slot machines, the popular Vio/ano Virtuoso , which This 1912 machine featured one of 

Mills Novelty Co. manufactured was made of an automatic violin the first coin accumulators, 

musical instruments such as the player with piano accompaniment. 


situations. During the height of 
the disc box popularity 
(1895-1905), Regina and 
Polyphon were the best known 
models. By the year 1905, 
however, the phonograph began 
to displace the disc box in the 
home market and while Regina 
and others marketed 
phonographs, they never 
regained their prominence in the 
manufacture of musical devices. 

Regina, in fact, marketed a 
six-selection, coin-operated 
cylinder-playing phonograph 
with built-in horn in the late 
teens, but it could not compete 
with the popularity of the coin 
piano and orchestrion that rose 
during the early 1900s and 
peaked in the late teens and '20s. 

Two American companies 
dominated the coin piano and 
orchestrion market-the Rudolph 
Wurlitzer Co. and the J.P. 


Seeburg Co. Among the more 
popular German-made imports 
were those manufactured by 
Welte and Weber. 

Elbers' collection contains a 
1914 Seeburg G, which he says 
was the most popular model in its 
day, but the rarest among 
collectors today; a 1920 
Wurlitzer; a 1926 keyboardless 
Seeburg K; a Weber Otero; and a 
Weber Unika. 

The orchestrion is generally 
considered to be a pneumatically 
operated instrument which 
contains a piano, plus a number 
of other orchestral effects such 
as drums, xylophone, a rank of 
pipes or other similar additions. 

Orchestrions existed from as 
early as the late 1700s, according 
to Bowers, but the paper 
roll-operated devices popular in 
the U.S. and Europe were not 
perfected until the turn of this 


century. 

"In 1902, Farny Wurlitzer (one 
of the three sons of Rudolph 
Wurlitzer attended the Leipzig 
Trade Fair and was absolutely 
astounded by the magnificent 
display of orchestrions shown by 
Ludwig Hupfeld," according to 
Bowers. 

Wurlitzer attempted to arrange 
a distributing set-up with 
Hupfeld, but negotiations fell 
through. But Wurlitzer was 
successful in arranging a sales 
aggreement with J.D. Phillips & 
Sons, another German 
orchestrion manufacturer. 

Under the terms of the 
agreement. Bowers says, 
Wurlitzer marketed Phillipps' 
Pianella and Paganini models as 
the Wurlitzer Mandolin 
PianOrchestra, the Concert 
PianOrchestra and the Paganini. 

( Continued on page 5 - 4 ) 




























Skill or Chance: 


Technology affected pinball history 


( John Osborne, 27, and a collector 
of antique amusement machines 
told us a few months ago he 
thought our August interview with 
Harry Williams, founder of Williams 
Electronics Inc., "Was very inter¬ 
esting. It's always enjoyable to hear 
from individuals long on experience 
in this industry." But Osborne, who 
is also a historian of our industry, 
felt the interview left some aspects 



BU/L T IN early 1937, the Flying High 
from Western Equipment and Sup¬ 
ply Co. is a typical paytab/e, paying 
out in cash from 10 cents to $2. 


of pinball history unclear, which is 
why he wrote to us in the first place 
and offered the following article on 
pinball history as he has learned it.) 

The game of pinball really got 
going about 1931. That year Gott¬ 
lieb added games to its line of well- 
known grip scales and the Bally and 
Chicago Coin companies were origi¬ 
nated. 1931 seemed about the worst 
year in history to launch a new 



NOTE THE short cabinet with solid 
back and front on United's A-B-C, 
the country's first bingo game. 


business venture, yet a ready mar¬ 
ket existed. Within a very short time 
literally dozens of firms sprang up 
and several old companies such as 
Seeburg, Wurlitzer, Mills and Ex¬ 
hibit Supply jumped onto the pinball 
bandwagon. 

It must be pointed out here that in 
those days there were many, many 
"barnyard factories," which were 
nothing more than a few men 



TURF-KING, an early type one-ball, 
featured a massive cabinet, a draw¬ 
er to receive winnings and a coin 
escalator. 


turning out a few games in a garage 
or backyard. These efforts flour¬ 
ished mostly on the East and West 
Coasts and were often a part of a 
distributor's shop. It is these for¬ 
gotten builders which can confuse 
the history of pinball, for while one 
man somewhere may try something 
for the first time on one game, only 
when the idea is appropriated by an 
established firm and exposed to the 
public does it become a "first." 

Such is the case with the first 
electrical game. The idea of adding 
a light to a pinball game must have 
simultaneously struck many indi¬ 
viduals as being perfectly obvious, 
but the first such game to reach the 
public in any kind of mass produc¬ 
tion was the game Beam Light, 
made by none other than the 
Chicago Coin Company, probably in 


late 1933 or early 1934. The game 
apparently had but one light in the 
center of the playfield. 

The next big step using electricity 
was the hole kicker. This clever 
device surprisingly met with some¬ 
thing less than adulation. It had long 
been held by the law that pinball 
games were games of skill since the 
path of the ball was presumably 
wholly dependent upon the method 
of shooting. Now came a contri¬ 
vance which caught the ball and 
deflected it from the course it would 
naturally take (as determined by the 
shooter). As a result, many opera¬ 
tors who had applauded the hole 
kicker now found themselves with 
games now construed as games of 
chance. Still, the new device was 
here to stay - and so were some of 
the laws banning pinball as "games 


of hazard." 

Like the simple light, a method for 
detecting cheating emerged very 
early, certainly no later than 1934. 
The earliest tilt mechanism was 
totally mechanical, known as a cup 
tilt. It consisted of an egg-cup 
shaped piece let into the lower arch. 
In the center of the cup was a 
column upon which a ball was 
balanced. If the game were jiggled, 
the ball would fall off the top of the 
column into the surrounding cup. 
This didn't stop the game, but the 
proprietor inspecting an otherwise 
winning score would award no 
prize. When the coin chute was 
pushed in for the next game, the 
column lowered to the bottom of 
the cup; the ball centered on the 
column and when the chute was 
[See next page] 








A TYPICAL bingo machine, Bally's 
1954 Variety , offers many features 
and the excitement of random 
awarding of those features. 

pulled out, the column rose with the 
ball perched atop it. 

The inherent weakness of this 
scheme did not go unnoticed and 
soon thereafter an electric tilt was 
devised. Its operation was similar to 
today's tilt except that instead of a 
tilt light, a pointer near the shooter 
moved over a plate inscribed with 
the words "O.K." and "TILT." This 
was used both as an indication to 
the proprietor (in the case of 
otherwise non-electric games) and 
as an electrical shutoff. 

Concurrent with this later tilt 
mechanism was, of course, the coin 
escalator. This was an anti-cheat 
feature which relied heavily on one's 
sense of guilt: it displayed clearly 
through an opening in the lower 
arch the last several coins played. 
Were a slug used, the player might 
have to insert up to twenty more 
coins before the bogus coin was 
safely out of view. The escalator 
had long been used on slot ma¬ 
chines, where coin detection was 
far more important - and more 
difficult. Incidentally, vestiges of 
this device lingered into the late 
Forties: in this writer's collection is a 
1948 Chicago Coin game which 
shows the last single coin played. 

Not all games built in the Thirties 
and Forties were for gambling, 
although a majority of 1930s games 
were indeed payout machines. 
Some companies, like Western 
Equipment 8- Supply and Pacific 


Amusement (Pamco) became close¬ 
ly identified with paytables. Bally 
completely suspended production 
of "novelty" games for several years 
until 1938, when their Bumper came 
along as their first non-gambling 
pinball in a long, long time. 

There is some real confusion 
regarding the terminology applied to 
gambling games made during these 
years. Strictly speaking, a "pay- 
table" is not the same thing as a 
"one-ball." As in other histories, the 
terms cannot be neatly assigned to 
each game and the dividing line 
between them is admittedly hazy. 

Obviously, paytables must pay 
out actual cash (or tickets) for 
winning. There may be one coin 
chute for each selection or there 
may be a single "mystery" chute (as 
became universal). Usually only one 
coin is played in a chute and only 
odds and/or selections change. 

On the other hand, one-balls can 
take many coins in their single 
chute. The early versions took four 
coins maximum, but one-balls made 
during their best years will take any 
amount of coins to increase (at 
random) any number of features. 
One-balls may pay off in cash or 
replays and, like paytables, may 
offer more than one ball. Unlike the 
latter, though, only one ball is used 
for play. The addition of four useless 
balls was a truly cunning circumven¬ 
tion of some laws which stipulated 


THIS CLOSE-UP of Gottlieb's 
Humpty Dumpty aptly illustrates the 
evolution of the coin escalator. 
Where once many coins were 


only that gambling games using 
"one shot" were illegal. One-balls 
are instantly recognizable by their 
cabinets. These games were built 
like forts, with the early cabinets 
solid to the floor. Later versions 
were open in the middle, giving the 
general impression of legs, but 
nonetheless had solid fronts and 
backs. 

Bingos were the able successors 
of the one-ball. More will be said 
about bingo games later, but suffice 
to say that the bingo began simply 
enough, played much as the game 
for which it is named. But the bingo 
machine soon blossomed into a 
game of astounding complexity, 
with features that even a one-ball 
aficionado would find a little dis¬ 
quieting. 

Most machines which awarded 
replays, either copiously as in 
gambling games (and all bingos) or 
one at a time as in "amusement" 
games had what is known as a 
knock-off button (or knock-out 
button). Located under the cabinet 
near the front right corner, its 
function was to reset the replay unit 
to zero. The knock-off button was 
the cause of more legal trouble than 
probably any other feature, for its 
presence was prima facie evidence 
of an intent to gamble. If replays 
were to be played off by the patron, 

( Continued on page 52) 


clearly visible, now only the last coin 
played will barely been seen through 
the tiny hole in the lower arch. 
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manufacturing 


Rockola, Doris forecast 
success for phonographs 


"Difference makes success/' 
Donald C. Rockola told Rock-Ola's 
U.S. distributors as he unveiled the 
new 1976 Rock-Ola 464 at the Doral 
Country Club in Miami, Fla., last 
month. 

Rockola, only recently elected 
president of Rock-Ola Mfg. Co., 
told the nearly 40 distributors pres¬ 
ent what qualities make his com¬ 
pany's phonographs different. 

"Our practical, down-to-earth ap¬ 
proach in design is evident in every 
product Rock-Ola produces," he 
said. Because of company founder 
David C. Rockola's past experience 
as an operator, "the company has 
and will continue to be dedicated to 
simplicity and reliability," the new 
president and David Rockola's son 
reaffirmed. 

"My father has always been a 
staunch supporter of private enter¬ 
prise and the company he estab¬ 
lished has never lost sight of that 
fact," Rockola said. That overview 
governs Rock-Ola's relationship 


of Williams Electronics' games is 
Leonard Nakie/ny of Williams' en- 


with its distributors, he added, 
allowing them to run their busi¬ 
nesses free from factory inter¬ 
ference. 

"The factory views itself as part 
of a greater whole," Rockola said. 
"We are like members of a family 
and the operators of America are 
members of that same family. We 
must satisfy their needs to be a 
success. And that is the path we will 
follow." 

Following Rockola's remarks, Ed¬ 
ward G. Doris, Rock-Ola executive 
vice president, reaffirmed the com¬ 
pany's belief that the coin-operated 
phonograph industry will continue 
to be a viable one. 

"The growth of the suburbs has 
and will continue to play an im¬ 
portant part in the future of the 
phonograph market," Doris said. 
"The midtown jukebox locations are 
all but gone for the most part. But 
the taverns, bowling alleys and 
restaurants have not disappeared. 
Rather, they have simply moved like 


gineering staff. Nakie/ny recently 
conducted a game school at 
O'Connor Distributing Co. in Texas. 


everything else to the suburbs." 

The continuing move to suburbia 
will keep the phonograph market 
strong, Doris believes, because until 
recently, retail liquor licenses in 
Illinois were dropping off at the rate 
of 200 per year. That rate has 
slowed tremendously, he said, 
down to only one license per county 
per year. 

Population growth will also be a 
major factor affecting the future of 
the phonograph industry, he said. 
With the U.S. population increasing 
at a rate of two million a year, 
locations for coin-operated phono¬ 
graphs are sure to increase propor¬ 
tionately, he believes. 

New restaurants are probably the 
single-most important source of 
new locations, he said, because 
new ones are established at a fast 
pace and because young people 
today spend 50 per cent of their 
food dollar in restaurants. 

Especially important to operators 
is the new emphasis that hotel and 
motel restaurants are placing on 
local patronage. In order to attract 
local residents and operate at a 
profit, these restaurants "must hold 
onto their customers longer so that 
they will spend more money. Con¬ 
sole phonographs adequately fit 
that need by providing the right 
atmosphere and the right music," 
Doris said. 

Century's 
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JOHN THORN signs a Story Castle 
Sales contract for over $400 , 000 
worth of Story Castles. Witnessing 
the signing are Jimmy A/vis [cen- 


DAYTON, Oh. —Kurz-Kasch 
Inc.'s electronic service division has 
expanded to San Jose, Cal., as 
Kush 'N' Stuff Amusement Elec¬ 
tronics, according to William Ar- 
kush, Kurz-Kasch instructor and 
manager of the San Jose office. 

"The purpose of our expansion," 
Arkush explained, "is to facilitate 
the development of the service 
aspect of the coin industry." 

Arkush produced over 20 techni¬ 
cal seminars on solid-state repairs 
over the last six months, starting 
hundreds of coin industry mech¬ 
anics on their way to becoming 
technicians. 

The success of those seminars, 
Arkush said, has depended on the 
groundwork laid by two electro¬ 
mechanical service instructors, 
Andy Dukay of Midway Mfg. Corp. 
and Tom Hatta of Bally Mfg. Corp. 
Arkush finds it easy to cross¬ 


ter], a partner in Thorn's firm, and 
Sonny Beckham, chairman of the 
board, Story Castle Sales. 


reference the thinking of a mechanic 
who fully understands the electro¬ 
mechanical aspect to digital elec¬ 
tronics. In fact, that's how he 
teaches the seminars, by dealing 
with digital theory in electro¬ 
mechanical terms and then getting 
mechanics to put it in practice. 

These "Phase I" seminars will 
soon be followed by "Phase II," 
Arkush said, a program in which he 
will recruit 20 of the top technicians 
in each major area of the country on 
a tuition basis. "We will spend a 
week dissecting five games, using 
the data books produced by Kush 
'N' Stuff. 

In addition, Arkush reported, the 
data books will be produced in a 
new format starting in January. It 
anyone in the industry has any 
questions about seminars, literature 
or test equipment, Arkush sug¬ 
gested they contact Kurz-Kasch 


Story Castle 
makes record 
$400,000 sale 

RIDGELAND, Miss.-Story Castle 
Sales has completed negotiations 
with Thorn, Alvis Management 
Services of Jackson, Miss, and 
signed a sales contract amounting 
to over $400,000, according to 
Sonny Beckham, chairman of the 
board of Story Castle Sales. 

The management firm will place 
the Story Castles in key locations 
throughout Texas, Tennessee and 
Mississippi, Beckham said. 

"Thorn, Alvis was acting on 
behalf of some highly sophisticated 
investors located in the South¬ 
eastern U.S.," Beckham added. He 
went on to say that additional 
contracts for other U.S. and foreign 
markets are currently under negotia¬ 
tion as well. 

Story Castle Sales is a division of 
Highland Colony Enterprises located 
in Ridgeland, Miss. 
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*Spiderman * wins hockey title 


NEW YORK, N.Y.--Willowy Pa¬ 
trick "Spiderman" Wolff, a fresh¬ 
man music major at Essex Com¬ 
munity College in Maryland, cap¬ 
tured the Second National Air- 
Hockey® Game Tourney at the 
Statler-Hilton, Nov. 6, to win a 
$5,000 scholarship for his school. 


Phoenix, Az. -- Mirco Incor¬ 
porated has announced the signing 
of a 10-year lease on a commercial 
building located at 10888 N. 19th 
Avenue, Phoenix. 

Concurrently, the company an¬ 
nounced that expansion of its 
business in all areas necessitated the 
jnove to larger facilities. 

Mirco Incorporated is the parent 
company of five wholly-owned sub¬ 
sidiaries which manufacture and 
market a wide variety of electronic 
products, companents, and sys¬ 
tems. 

The consolidation of a number of 
existing Mirco facilities into the new 
location will be implemented in a 
number of different stages, accord¬ 
ing to John L. Walsh, chairman of 
the board. With the beginning of 


Joseph Veluzzi of Plainfield, N.J., 
announced recently his assumption 
of National Shuffleboard and Billiard 
Co/s assets and the formation of a 
new billiards manufacturing facility 
called International Billiard Corp. 

Located at 1216-1242 South Ave. 
in Plainfield, International Billiard's 
factory employs 18 people and is 
presently producing about 80 tables 
a week. "We're still in the process 


The "Spiderman" devoured three 
semi-finalists to face Rod Yama- 
naka, an accounting major at Cali¬ 
fornia State University, Los 
Angeles, in the championship 
match. 

In the best of seven matches, 
each match comprised of three 


this three part expansion, the com¬ 
pany will occupy a total of 56,400 
square feet under lease in November 
on 1975. Then in March of 1976, an 
additional 40,000 square feet of 
space will be built. An option 
retained by Mirco permits the 
company to lease an additional 
65,000 square feet when required 
for a total of 161,400 square feet. 
According to the terms of the 
agreement, Mirco also has an option 
to buy the building during the initial 
two years of the lease. 

Walsh also noted that executive 
and sales offices for Mirco Games 
Inc. and Mirco Electronic Dis¬ 
tributors Inc. would remain at their 
present locations of 1960 W. North 
Lane and 2005 W. Peoria Avenue, 
Phoenix respectively. 


of building up production," Veluzzi 
said. 

The company manufactures six, 
seven, eight and regulation eight 
foot tables and has diversified into 
making home models. 

Veluzzi said he in the process of 
revamping National's old distributor 
list and is looking for reputable 
distributors in all areas of the 
country to handle his product. 


games, Wolff won by a 4-2 margin. 
In addition to the $5,000 scholarship 
he won for his college, he received a 
six-foot home model Air-Hockey 
game from Brunswick's Briarwood 
Division and the grand champion 
trophy. 

Yamanaka earned a $1,000 schol¬ 
arship for his university and a five- 
foot home Air-Hockey game from 
Brunswick. 

The 16 finalists in the second 
annual tourney were all survivors of 
local campus and regional competi¬ 
tion which began in September at 
some 150 schools across the United 
States. 

The tournament was sponsored 
by Aurora Products Corp. of West 
Hempstead, N.Y., and the Associa¬ 
tion of College Unions-lnternational 
in cooperation with the Briarwood 
Division of Brunswick Corporation, 
the originator of the Air-Hockey 
game. 

Kiddierama, 
Canadians 
sign pact 

After undergoing extensive exam¬ 
ination and research in the Canadian 
market, Kiddierama recently an¬ 
nounced the signing of a three- 
quarter million dollar opening con¬ 
tract for the ownership and oper¬ 
ation of Kiddierama Theatres in 
Canada. 

The initial order from Canadian 
investment syndicate headed by Eric 
A. Hurme is "possibly the largest 
single opening order for coin ma¬ 
chines in the history of the coin 
machine industry," Thomas Leon, 
an executive of Kiddierama (Uni¬ 
versal Audiotronics Corp. of Daven¬ 
port, Iowa), said. 

Kiddierama Theatres are coin- 
operated cartoon projectors sealed 
inside a rectangular box in which 
customers sit down to watch six- 
minute cartoons. The theatres have 
sprouted up in all sorts of locations, 
including major retail chains and 
banks. 


Mirco expands plant 


New pool table company 
operates in New Jersey 
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By DAVID SNOOK 
INTERNATIONAL EDITOR 


Ask any exporter about South 
America and his eyes glaze over 
with combined ecstasy and loath¬ 
ing. 

While an exporter quivers with 
passion over the immense potential 
of the fabulous South American 
market, his accountant trots for the 
tranquilizers because he knows the 
amusement machine heaven will 


Latin market tough, 
but breakable 

abrubtly turn hellish when he tries to only one problem exporters face, 
collect payments for the equipment They must also contend with the 
already sent to the land of the difficult problem of acquiring a 
Amazon and the Andes. license to send the machines there. 

But getting paid for games sent to American companies sending 

the southern American continent is equipment elsewhere abroad-- 



EMPIRIi 


An ounce 
of prevention 
is worth 
a pound of cure 


Pain relievers may cure headaches caused by theft 
... but only Abloy locks can prevent them. So if your 
coin operated vending, laundry, or fun and game ma¬ 
chines are being ripped off by lock pickers . . . fight 
back with Abloy preventive security. 

Only Abloy offers the ingenious lock cylinder with a 
series of parallel rotating detainer discs . .. like tum¬ 
blers on a safe . . . instead of weak, trouble-prone, 
easy-to-pick locking pins. In millions of combinations, 
you “scramble” yours every time you remove the key 
. . . our funny looking key. 

This unique cylinder is found on every Abloy lock 
. . . cam locks, T-handle locks, padlocks. And makes 
it practically impossible . . . and totally impractical 
... to pick an Abloy lock. 

Made in Finland with old world craftsmanship . . . 
employing case hardened steel and non-corrosive 
brass materials . . . Abloy locks 
fit all American coin operated 
applications. 

And remember, there’s only ( 
one Abloy. Anything else is send- 
ing bad money after good. 
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whether they be new or for the 
rapidly expanding second-hand 
market-obviously keep themselves 
well-informed about trade possi¬ 
bilities in various areas of the world 
and often know how to surmount 
the ever-present initial complica¬ 
tions. 

But the difficulties being en¬ 
countered in trade with the Latin 
American nations are such that 
many firms now automatically con¬ 
sider them insurmountable, with the 
result being a lack of more thorough 
investigation into the market po¬ 
tentials in South America. 

And that is a pity, says Fred 
Carstens, a free-lance international 
trader and former chairman of the 
Institute on Switch and Barter 
Trade, New York. Now living in 
Buenos Aires, Carstens feels that 
while difficulties in importing into 
South America exist, there is a gulf 
of difference between difficulties 
and impossibilities. 

There are two main problems 
facing the prospective importer of 
amusement machines into South 
America, Carstens says. One is that 
in most countries (except perhaps 
Venezuela), the potential buyers are 
unable to complete a deal because 
import licenses are not granted, 
effectively stopping payment in 
convertible currency. 

The other problem is that import 
duties and custom tariffs, applicable 
to the specific type of merchandise 
originating from hard currency 
areas, make this type of import 
prohibitive. There are other prob¬ 
lems, as well, Carsten notes, such 
as difficulty in securing confirmation 
from a major bank for payment 
effected in convertible currency, 
letters of credit (but these can be 
solved), discounting the credits 
[See next page] 
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South American 

[i Continued from previous page] 

abroad, depending upon the credi¬ 
bility of the country, the issuing 
bank and maturity of the credit. 

The answer to finding a way 
around the mass of complicated 
barriers to direct trade between two 
parties can be found by penetrating 
the market through less conven¬ 
tional, though legal, business ap¬ 
proaches. 

Carstens lists five such ap¬ 
proaches: 

1. Bilateral commodity switches. 

2. Co-production or assembling 
within one of the Latin American 
economic communities, 

3. Renationalizing procedures, 

4. Barter or compensations, 

5. Use of blocked accounts. 

Statistics don't always accurately 

reflect reality, but it is interesting to 
see that the United Nations statis¬ 
tics indicate that out of a total of 
$300 billion in world trade in 1973, 
10 per cent was executed in bilateral 
trade and two per cent was in 
barter. Two per cent doesn't sound 
much, Carstens says, but when you 


work it out, it totals $6 billion. In 
fact, ten per cent of thfs latter 
figure, or $600 million, was in switch 
deals. 

These figures may be of very 
limited value today, as a series of 
cancellations of bilateral clearing 
agreements have since taken place, 
but it is also true that particularly 
under today's conditions of slump¬ 
ing world trade, more and more 
underdeveloped countries are con¬ 
sidering the re-introduction and 
application of bilateral trade and 
payment agreements. They also 
are considering the creation of 
multilateral economic communities. 
The object is to revive their stagnat¬ 
ing export activities and to stimulate 
a rhythm in essential raw material 
imports wihout the necessity of 
using part of their already flagging 
foriegn exchange reserves. 

It is necessary to look at the Latin 
American countries in this light and 
to examine first the multi-lateral 
economic areas that exist there 
today in order to arrive at a 
successful market approach. 

The economic union that contains 
the most countries in the LAFTA 
(Latin American Free Trade Area), 
an economic area created by Argen¬ 
tina, Brazil, Venezuela, Mexico, 


Colombia, Ecuador, Peru, Chile, 
Bolivia, Paraguay and Uruguay in 
1960. This group never really suc¬ 
ceeded in reaching its objective- 
inter-American economic expan- 
sion-partly because of the uni¬ 
formity of the main industrial activi¬ 
ty developed in each country. 

Because LAFTA, in spite of its 15 
years of existence, did not bring 
about the hoped-for industrial inte¬ 
gration, the Pacto Andino was 
created by Chile, Bolivia, Peru, 
Ecuador, Colombia and Venezuela, 
without any of the LAFTA members 
actually ceasing membership in the 
original organization. The aim of 
ANCOM, as the Pacto Andino 
became known, was to revive and 
to improve trade conditions among 
member nations and eliminate to a 
great extent the limits which have 
been a burden to a freer commercial 
exchange of locally manufactured 
goods within the LAFTA group. In 
fact, ANCOM has enjoyed greater 
success than LAFTA, probably be¬ 
cause the participating countries 
show a more diversified and com¬ 
plementary economic pattern with 
only one relatively strong indus¬ 
trialized country, Colombia. 

Of late, however, opinions have 
[See next page] 
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per direct commercial operations 
between exporter and potential 
South American buyer, quite apart 
from acute foreign exchange short¬ 
ages. 

The answer, says Carstens, is to 
use one of the already listed 
alternatives, if possible. 

Switches, also known as three- 
cornered deals or commodity 
switches or whatever you choose to 
call them, can be defined as the 
conversion of bilateral clearing 
funds into convertible currency for 
payment to a third country to cover 
the export of hard-currency goods 
to one of the clearing partners. The 
possibility of realizing this type of 
deal, which flourished in the 20 
years following the Second World 
War, presupposes the existence of a 
bilateral payment agreement with 
another trading partner. 

The countries of Latin America 
which still maintain such multiple 
clearing agreements are Bolivia, 
Peru, Ecuador, Colombia, Mexico 
and Cuba although most of the 
payment agreements are with East¬ 
ern European countries and some 
with South American countries 
only. 

In principle and under certain 
conditions, therefore, hard-currency 
goods CAN be exported to these 
countries for payment within one of 
the corresponding clearing agree¬ 
ments. 

Co-production-Th\s involves as¬ 
sembling within one of the Latin 
American economic communities. 
THE LAFTA members periodically 
meet in Montevideo to study the 
export plans of each member, which 
results in published negotiated lists 
containing industrial and agricultural 
items which will become the subject 
of inter-exchange and for which the 
other countries will grant import 
licences. Since the policy of foreign 
investment is a matter of exclusive 
political consideration by each 
member, foreign manufacturers can 
enter the market by means of 
producing, co-producing or assem¬ 
bling their product in one of the 
LAFTA countries. 

But before making such a deci¬ 
sion, it should be emphasized, 
Carstens notes, that the exporter 
make sure the equipment can be 
included in the "negotiated" lists so 
that export to the other LAFTA 
countries can be ensured. 


SEE YOUR DISTRIBUTOR TODAY! 
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South American 

\Continued from previous page j 

conflicted in the correct interpreta¬ 
tion of the "Decision 24," which 
dictates and regulates the participa¬ 
tion of foreign investment in local 
industry. Ecuador and particularly 
Chile have insisted on a more liberal 
attitude towards the participation of 
foreign capital, a view which is 
strongly objected to by Colombia 
which intends to become the Japan 
of South America with its well- 


developed petro-chemical and au¬ 
tomobile industries. 

A third economic area is CACM, 
the Central American Common 
Market, created in 1960, but which 
partically never came into operation. 
Political problems among some of 
of the other reasons. Members are 
Honduras, Guatemala, Nicaragua, 
El Salvador, Costa Rica and Pana¬ 
ma. Payments within this Market 
are settled through the Camara de 
Compensacion Centro-Americana. 

All these international and protec¬ 
tive economic blocs naturally ham¬ 


ELECTRA GAMES' NEW SINGLE 
PLAYER VIDEO COMBAT GAME! 

While “Avenger", Electra's new jet 
fighter game, was electrifying those 
attending the Fall MOA Show, early 
production models were out on 
test locations setting records. 


ELECTRA GAMES, INC. 2570 UNITED LANE, ELK GROVE VILLAGE, ILL. 60007 
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on the move 



Donald C. Rocko/a 

Greenman 
takes post 
with Sega 

REDONDO BEACH, Cal.-Sega 
of America, a division of Sega 
Enterprises Inc., recently announ¬ 
ced the appointment of Milton 
Greenman as director of marketing. 

Sega Enterprises Inc/s principal 
subsidiary Sega Enterprises Ltd. of 
Japan has been one of the more 
important game manufacturers in 
Japan and is considered by many to 
have been the originator of what has 
become known as three-dimension¬ 
al arcade games. 

Greenman's responsibilities will 



Robert Wick 


Rockola succeeds 
to firm presidency 


David C. Rockola, board chair¬ 
man of Rock-Ola Mfg. Corp. recent¬ 
ly named Donald C. Rockola presi¬ 
dent of the firm. 

Announcement of the appoint¬ 
ment was made by Executive Vice 
President Edward G. Doris during 
the firm's international sales 
meeting at the Doral Country Club 
Hotel in Miami. Rock-Ola manu¬ 
factures coin-operated phono¬ 
graphs and beverage vending ma¬ 
chines with world-wide distribution. 

Prior to being named president, 
Donald Rockola was vice-president 
in charge of engineering. He will 
continue as head of engineering 


include marketing the Sega Bullet 
Mark, the first product to come 
from Sega's recently opened Cali¬ 
fornia plant, and all other games 
manufactured in the American faci¬ 
lity. 

Greenman will also be responsible 
for helping establish a strong nation¬ 
al distributor network for Sega of 
America's products. 

A native of New York, Greenman 
moved to California four years ago 
to become marketing vice president 
of A.C.A. Sales and Service, a 
California distributor. Also a former 
vice president of United Press 
Inernational, Greenman spent nearly 
20 years in UPl's communications 
and audio-visual divisions. 


while assuming his new duties as 
president. 

Donald Rockola has been directly 
responsible for a multitude of pro¬ 
duct innovations introduced by the 
company and is holder of patents on 
both coin-operated phonograph and 
beverage vending machine improve¬ 
ments. He holds degrees from 
Grinnell College and Rensselaer 
Polytechnic Institute. 

Rock-Ola Mfg. Corp., which re¬ 
cently celebrated its 40th year as a 
leading producer of coin-operated 
phonographs, is located in Chicago 
with distributors throughout the 
Americas, Europe, Africa and the 
Far East. 



Mickey Greenman 


Fascination picks Wick 
for international director 


Robert E. Wick has been ap¬ 
pointed director of international 
operations for Fascination Ltd. of 
Des Plaines, III., according to 
Robert Runte, Fascination presi¬ 
dent. 

Wick, formerly director of inter¬ 
national marketing for Chicago 
Dynamic Industries, will be respon¬ 


sible for marketing throughout the 
world and will also oversee licensing 
and manufacture in off-shore facili¬ 
ties, Runte said. 

Fascination Ltd. designs, manu¬ 
facturers and markets coin-operated 
tv games and other solid-state 
products. 
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DERIVE MAXIMUM 
PROFITS THRU- 


Creative fiberglass 
cabinet 

25C per player 
(1 or 2 players) 

Operator adjustable 
timer 

Solid State digital 
component reliability 

Extensive realistic 
animation 


Also available in wooden upright cabinet 
and cocktail tables. 


“/ have a hunch that this game will still 
he taking in quarters in arcades 5 years 
from now. ” 


C. Marshall Caras, General Manager 
Rowe Int’l, Dedham, Massachusetts 


Trudy Nie 


ChiColn promotes three 


CHICAGO--Ken Anderson, for¬ 
merly national sales manager for 
Chicago Dynamic Industries Inc., 
has been named director of market¬ 
ing by Avron S. Gensburg, execu¬ 
tive vice president of the company. 

In addition, Gensburg announced 
two other appointments-that of 
Paul Jacobs as director of European 
sales and Mrs. Trudy Nie as export 
sales manager. 


Anderson's new position includes 
full responsiblility for all marketing 
functions, both domestic and for¬ 
eign, of the Chicago Coin Division, 
Gensburg said. 

"Ken joined our company only a 
year and a half ago, yet in that short 
time, his sales expertise has contri¬ 
buted considerably to our overall 
strength in the amusement machine 
marketplace," Gensburg said. 

As director of European sales, 


Ken Anderson 

Jacobs will be directly responsible 
for all sales in Western Europe, 
Eastern Europe and the Middle East. 
Jacobs joins Chicago Coin after 
previously managing United Inc., 
Wurlitzer Distributing Corp. and 
Universal Music Distributing Co., all 
in Milwaukee, Wise. After the first 
of the year, Jacobs will relocate to 
Wiesbaden, West Germany. 

Mrs. Nie will be responsible for all 
export documentation and will 
handle international sales functions 
for those countries not under Ja¬ 
cobs' jurisdiction. Mrs. Nie has 
been with ChiCoin since February 
1973 and was previously employed in 
the legal department of the Seeburg 
Corp. 


MMVBI7H? / 

VIDEO TERROR 

GIANT ATTRACTION AT THE M.O.A. 


Units Are Now Being Shipped - Contact Your Local Distributor 
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new products 


Story Castles 
teach morals, 
tell story 

The Story Castle is a machine 
“that teaches morals/ 7 according to 
Allen Smith, national sales manager 
for Highland Colony Enterprises' 
Story Castle Sales Division in Ridge- 
land, Miss. 

"Designed as a 'Pied Piper' 
attraction for children who are 
accompanied by adults in retail 
stores and shopping centers, the 
Story Castle is a self-contained 
free-standing unit 40 inches wide 
and seven feet high,'' Smith said. 

Each unit has several windows 
and below each window is a colored 



telephone, each of which tells a 
brief and original story (three 
minutes long) which entertains and 
educates, Smith added. 

The stories are written on several 
levels, he said, making them suit¬ 
able for children of all ages. The first 
volume of story tapes consists of 26 
stories. 

The basic unit is a half-cylinder 
that can be placed back-to-back 
with a second unit to create a single 
cylindrical design. The body is of 
fiberglas with gold metalflake color. 

Story Casles are now being 
produced at a rate of 40 per week, 
Smith said, with greater production 
available as demand increases. 



Maneater gobbles 
divers in race 


SUNNYVALE, Ca.-Project Sup¬ 
port Engineering introduced their 
new video cabinet styles at the 
October MOA show. The game is 
available in four differnet cabinet 
styles. 

of a great white shark was featured 
at MOA. The Maneater is also of¬ 
fered in a more conventionally 
styled upright cabinet, in P.S.E.'s 
Scandia cocktail table, and in 
P.S.E.'s Espana cocktail table. 

The game features include one- 
to four-player capability in the 
cocktail tables, one- or two-player 
in either upright cabinet, and is de¬ 
signed for 25 cents per player play. 
All cabinets employ a 19 inch 
monitor, all solid state circuitry, a 
200 CFM cooling fan, ribbon cable 
harnessing, and joy stick controls. 

The molded fiberglass cabinet has 
a new coin acceptor panel designed 
by P.S.E. engineers that incorpor¬ 
ates a hinged door and frame with 
a lockable high capacity coin box 
mounted on the back of the door. 

The object of the game if for the 
divers (players) to dive from their 
respective ships to one of the 
radomly lit bags of treasure, retrieve 
the bag which at that point appears 
hanging under the swimmers arm, 
and return to the ship for score. The 


ighting of the bags of gold is ran¬ 
domly controled by the machine, 
the light goes off when a player 
makes contact with the bag and 
another one lights up only after a 
score is made or the player is eaten. 

There are two sharks constantly 
moving around the playing field with 
their jaws continually chomping. 
When they make contact with a 
player, a scream is heard, the player 
disappears, and the shark momen¬ 
tarily stays in position and chews. 
The player then reappears at the top 
near his ship and the game con¬ 
tinues until one player has his ship 
filled with gold. A ship is filled when 
all eight of the increments in the 
hold of the ship are lit. 



Video table offers 
three games 


COVINA, Cal.--Soccer-Trio, a 
new cocktail table model video 
game from World Wide Video 
Enterprises, contains an inter¬ 
changeable logic board that plays 
three different games, according to 
the company. 

color overlays and flashing lights to 
attract players, as well as lighted 
color instructions on the playfield. 

The games played by the machine 
include soccer, computor and ten¬ 
nis. 

The table features longer-life po¬ 
tentiometers that are clutched and 
adjustable score, free game and 
speed features. The cabinet is 
handmade formica and the top is 
hinged and self-locking. 

The one-year warrantied table 
accomodates one, two or four 
players for 25 cents or 50 cents. 
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Jet combat 


screams across 
Atari screen 

LOS GATOS, Cal.--Kee Games 

A brand new air combat game 
designed for one- or two-player, 
one-on-one battle action, Jet Fight¬ 
er is controlled by contoured joy-' 
sticks which guide and control the 
speed of sleek jet fighters, the 
officials said. 

Firepower is unleashed through 
red fire control buttons in the 
joysticks. When an enemy jet is hit, 
it disappears with a simulated 
explosion sound effect and a point is 
scored. The jets themselves make 
realistic jet "whine" sounds. 

The object of the game is to score 
as many hits as possible within the 
operator adjustable game time. 

The game features a 19-inch 
monitor, scratch-resistant graphics 
and interchangeable one- or two- 
player instruction panels. A specially 
designed, removable attraction 
panel with fluorescent lighting al¬ 
lows operators to tailor the game to 
the location, the company noted. 

Other features include twin coin 
chutes, hinged cash door, locking 
cashbox and vinyl clad cabinet. 

PL/W METER 




Reckless driving 
pays off 


LOS GATOS, Cal.-Crash '1ST 
Score is Atari Inc/s new third- 
generation one- or two-player driv¬ 
ing game, company officials recent¬ 
ly announced. 

"On the heels of our successful 
Gran Trak and Indy 800," the firm 
said, "Crash 'N' Score is designed 
for the demolition derby driver in 
everyone." 

Each driver must crash into 
numbered pylons that pop onto the 
23-inch monitor randomly. The 
numbers on the pylons correspond 
to the points a player receives when 
his car rams it. 

The game features a player- 
selectable option that places barriers 
around certain pylons, making hit¬ 
ting the targets more difficult. 

The monitor screen features color 
overlays and the game itself has 
metal foot pedals, locking cashbox, 
dual coin mechanism and hinged 
cashbox door. 


tests reflex, 
eye timing 

LOS GATOS, Cal.-Atari Inc. has 
just released Steeplechase, a game 
it claims is a "totally new concept in 
video entertainment." 

The game features a 23-inch 
monitor with different colored horse 
and racing lane screen overlays and 
realistic bugle, galloping and crowd 
sound effects, the company notes. 

Up to six "riders" can compete in 
this simulated horse race and pricing 
is geared for 25 cents a play for 
every two players, giving a vend 
potential of 75 cents,' Gene Lipkin, 
Atari vice president of marketing, 
said. 

Lighted buttons that match the 
colors of each horse on the screen 
control the jumping action of each 
horse as moving hurdles streak by 
with increasing speed, Lipkin noted. 
The object is to clear as many jumps 
as possible to advance the horse. 
The rider finishing nearest the 
finish line at the end of the operator 
adjustable game time is the winner. 

Other features of the new game 
are locking cashbox, dual coin 
mech, hinged cashdoor and built-in 
Durastress-tested solid-state eli- 
ability, Lipkin added. 
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Century’s 


iwiw 


game 


A New Line Of Computer Animated Games Are Here. . . 
And More Are On Their Way. 


The HOT ONE is here now 
... from CENTURY, the 
brightest STAR on the horizon 
leading the way in novelty- 
proof computer animated game 
technology. WORLD SERIES, 
the all electronic baseball 
game, broadens your profit 
margin by cutting costs and 
producing higher earnings 
than videos .... operators 
throughout the country have 
proved it over and over. 


IMAGINATIVE. EXCITING & 
COLORFUL, CENTURY prod¬ 
ucts bring you the best in engi¬ 
neering, reliability and smart 
styling. The new console version 
of WORLD SERIES adds more 
dimension to the sparkle ... 
without a doubt the playmaker 
of the day, with super action 
and super sounds! 

We’ve just begun to do our 
thing. Watch for the most 
exciting line of games and video 


pieces you’ve ever imagined 
... sure to keep your profits 
high. 

The future is here now. Become 
a part of it with CENTURY! 
There’s gold waiting for you. 

6 

THE INNOVATORS 
I P.0. BOX 348 

BLUE BELL, PA. 19422 
™ 215/279-6834 


century 

industries 


‘Tommy’ guns 
riddle targets 
in Sega game 


Delivery to distributors of Sega's 
new Bullet Mark, two-player or 
one-player gun, began this week, 
according to Sega of America 
Marketing Director Milton Green- 
man. 

The first units rolled off the line at 
the new Sega manufacturing facility 
in Redondo Beach, Cal., and were 
immediately dispatched to distribu¬ 
tor showrooms. 

The object of the game is to hit a 
changing series of targets. Four 
series of targets appear on an 
oversized tv screen-balloons, tanks, 
pirates, and jet aircraft. Each of the 
targets is assigned a score-rating 
based on how easy or hard it is to 
hit. 

The easiest are the balloons, with 
each hit worth 7 points; the tanks 
are next, rated at 15 points each hit; 
then come the pirates, earning the 
player 30 points per hit; and finally 
the jet planes zooming across the 
23-inch solid-state Motorola tv 
screen, each cluster worth 45 
points. 

Each hit records the score for the 
player on a highly visible digital 
read-out. But a unique feature of 
the game is that for each miss, 
points are subtracted from a player's 
score, Greenman said. 

'The excitement and competi¬ 
tiveness of the rising and falling 
scores as each player hits or misses 
his targets is already reflected in 
exceptionally high income," accord¬ 
ing to Greeman, "in Sega test 
locations in California." 

Two authentic-looking Tommy- 
guns, with a recoil effect like the real 
thing, are mounted on the gun 
cabinet. The guns can be fired as a 
single shot by each player or in 
bursts. The hits*and misses can be 
followed easily and visually as each 
player has his own bullet mark, and 
individual gun sound effect. 

The dimensions of the Bullet 
Mark are 48 inches high in front and 
58.5 inches high in the rear, 32.5 
inches wide and approximately 125 
inches deep. Playing time is adjust¬ 
able from 60 seconds to 140 
seconds and an extended play 
feature is available. 
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TECHNICAL TDPJCS 


Intermittent! This word strikes 
fear into the hearts of all servicemen 
because this type of fault is difficult 
to locate and, it seems, intermit- 
tents only occur at the location- 
never in the shop! 

An intermittent is just that--an 
electrical fault which comes and 
goes. It can be a short, but most of 
the tougher ones seem to be opens. 
There are basically two types of 
intermittents-physical and thermal. 

Physical intermittents are vibra¬ 
tion sensitive and act up when the 
circuit is viberated, tapped or 
kicked. On the other hand, thermal 
intermitents act up when the circuit 
warms up or cools down. 

Physical intermittents are the 
easiest to find of the two. By gently 
tapping the electronic assembly the 
general area where the fault lies can 
be isolated. Then it is a simple 
matter to track down the guilty 
component. 

An eraser on the end of a wooden 
pencil makes a good tapping tool. 
The wooden pencil will guard 
against electrical shocks when 
working on video monitors or other 
high voltage circuits. 

Older audio amplifiers use va¬ 
cuum tubes which sometimes be¬ 
come microphonic. A microphonic 
vacuum tube injects noice into the 
audio circuit whenever it is sub¬ 
jected to vibration. So, take a pencil 
and start tapping each vacuum 
tube.When you strike the micro¬ 
phonic tube, it will inject noise into 
the audio circuit. Replacing the tube 
will eliminate the problem. 

Physical vibration faults in printed 
circuit boards can become difficult 
to locate. Because the printed 
circuit board transmits vibration 
from one point to another, it may 
become difficult to isolate the area 
of the fault. 

A method for overcoming this 
difficulty is to place your hand on 
part of the PC board to stop the 
vibration pulses from reaching that 
area. If the fault goes away then the 
problem area is under your hand. 
You can narrow down that area by 
using a large square rubber eraser. 
Once again, when the fault disap¬ 
pears, the problem must be under 

PLAY METER 


By PERRY MILLER 

the eraser. 

Physical intermittents can be 
localized with relative ease, but, 
thermal intermittents are much 
tougher to locate. The problem here 
is to find the exact temperature 
which will cause the failure. This is 
especially true of those "long-term" 
intermittents that act up once a day. 
Heat causes physical movement of 
parts, wires, component leads, etc, 
causing a circuit to make or break 
contact. This can be as little as a 
thousandth of an inch, if it's inside a 
resistor, capacitor or integrated 
circuit--but that's enough. No 
amount of jarring, tapping or kicking 
the cabinet will cure the fault. 

Thermal problems require a more 
scientific approach. You must deter¬ 
mine the characteristics of the fault. 
How long does it take for the 
failure to manifest itself? Does the 
circuit malfunction in a few minutes 
or a few hours? Questioning the 
owner is a good way to obtain this 
information. Fault records is another 
way of obtaining information. Write 
down all the details you can about 
each time the game fails. This 
information may provide you with 
the needed clues to troubleshoot 
the problem. 

If the intermittent shows up 
within the first five to 10 minutes, 
chances are the problem lies with 
some part which generates its own 
heat. Components like the voltage 
regulator (LM309K), integrated cir¬ 
cuits like 74161, and current-carry¬ 
ing resistors should be checked out 
first. 

If the fault is a long-term intermit¬ 
tent, you're in for a tough time 
troubleshooting. This type of ther¬ 
mal fault shows up at irregular 
intervals-from hours to days. These 
faults are also thermal, but caused 
by "conducted" heat from other 
parts of the printed circuit board and 
game. This heat is conducted 
through metal part or through the 
air. This type of intermittents de¬ 
pends very often on the ambient 
temperature and the frequency of 
failures will vary widely. 

The first order of business when 
an intermittent rears its ugly head is 
isolation. From the data you have at 


hand, isolate the fault to a given 
circuit; that is, is it in the ball circuit, 
number circuit, sync circuits, etc. 
Next, see if you can make the fault 
show up. 

To do this, you can either apply 
more heat, or less heat by cooling it. 
You can apply heat either with a 
heat-lamp, by touching the suspect¬ 
ed part with the tip of a soldering 
iron or by blowing hot air on it with a 
heat-gun or old hair-drier. Cooling is 
much easier. The spray-can coolant 
is a very useful weapon for locating 
intermittents. 

There are two general types of 
freezing sprays on the market. The 
best and most expensive type will 
cool components to -50 degrees F. 
You can tell if you are using this 
type of spray because it will be 
packaged in a seamless can to 
handle the high pressure needed to 
package the coolant. This spray will 
leave to liquid residue when sprayed 
on components. 

The other type of freezing spray is 
packaged in ordinary aerosol con¬ 
tainers. This spray will only cool to 
about-20 degrees F and will usually 
produce some liquid residue while 
cooling. Generally it pays to use the 
best coolant, since it is more 
efficient and less is needed for each 
job. You should be able to buy 
freezing spray from any electronic 
and/or tv parts distributor. 

Here is a good example of a 
thermal problem. Complaint: "-ball 
becomes erratic after game warms 
up." Allowing the printed circuit 
board to warm up, it was noted that 
the ball would jump across the 
screen erratically. Only the horizon¬ 
tal ball movement was affected. 

From the characteristics given, 
the fault was isolated to the 
horizontal ball counter which re¬ 
duced the problem to about six 
integrated circuits. Using "Freeze- 
mist" (a spray can coolant), each 
integrated circuit was sprayed one 
at a time. 

When one of the 74161s was 
sprayed with the coolant, the prob¬ 
lem went away. A soldering iron 
was placed on the suspected 1C and 

( Continued on page 60) 
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ROCK-OUA 

( Continued from page 25) 

Rock-Ola’s selection of accessories include a 
quadraphonic speaker system that places the 
listener in a circle of sound, Rieck said, and special 
directional controls enable the operator to focus the 
optimum QuadPhonic audio effect into any desired 
area. 

Other optional equipment include a dollar bill 
acceptor kit, multi-pricing adaptor, security cash- 
box,auxiliary power systems, wallboxes and exten¬ 
sion speakers for wall, corner and ceiling. 

“The Rock-Ola 456 Console is ideal for the ultra- 
sophisticated location,” Doris said in speaking of 
Rock-Ola’s other models, “and the Princess takes 
care of the smaller, more intimate place. What was 
needed is a standard phonograph that blends color 
and excitement with elegance and sophistication 
and that is the Model 464.” 

seeBURG 

( Continued from page 27) 

simplifying servicing of Seeburg’s phonograph 
products. “Not only do the Microlog paks represent 
a fraction of former parts and wiring, but they also 
are a greatly improved contribution to long life and 
efficient, trouble-free operation,” Adair said. 

To cover any possible failure of the Microlog 
circuitry in the field, both Seeburg distributor 
service teams and Seeburg factory servicing 
facilities are geared to make replacements im¬ 
mediately, Adair went on to say. 

In addition, each Microlog pak is covered by a 
three-year warranty program. Defective Microlog 
paks under warranty should be returned by the 
operator to his distributor, where a replacement 
will be made readily without cost. 

Other warrantied aspects of the Seeburg phono¬ 
graph include the Tormat Memory Unit, which is 
protected for five years, as is the specially designed 
stereo cartridge, Adair said. 

Further service features of the Entertainer 
include a pull-down upper assembly that allows full 
exposure of all major electronic components. The 
digital control center and the amplifier located here 
swing out to permit all-angle accessibility. The 
amplifier is fully transistorized and incorporates a 
record equalization switch that compensates for 
recording level differences in U.S. and European 
recordings 

Aside from the optional quad unit and dollar bill 
acceptor, other accessories available for the 
Seeburg Entertainer include a dual reporting 
income totalizer, a paging system, remote volume 
control, the wall-mounted stereo consolette, exten¬ 
sion speakers and a standby service kit. 

“I believe all the foregoing substantiates my 
original point,” Adair commented, “that Seeburg’s 
product is truly oriented to the operator. We make 
available the tools, in both product and sound, that 
pave the way to greater increased earnings at less 
cost.” 


Rowe Am 

( Continued, from page 26) 

The Credit Computer is a solid-state credit 
system developed specifically for phonograph 
operation that offers almost unlimited pricing 
programs with field changes accomplished simply 
by changing switch settings. 

An optional burglar alarm is available that is 
maintenance free and does not require A.C. or 
battery power to operate. The operator may also 
acquire low cost insurance for high risk locations to 
minimize theft or fire losses, Huebsch said. 

The new machines also take Rowe’s optional 
dollar bill acceptor that incorporates a built-in bill 
stacker which faces and stacks each bill for quick 
removal and counting. 

The phonograph mechanism is backed up by a full 
five-year warranty on all moving parts, which 
reduces maintenance costs by the amount spent on 
replacing working parts with other equipment plus 
labor costs for making repairs, plus money lost due 
to down time, Huebsch added. 

Both the Fleetwood and Imperial models are 
50.68 inches high by 41.8 inches wide by 27.5 inches 
deep. Each weighs 360 pounds and incorporated 
into the power line is circuit breaker protection and 
three-wire grounded electrical system for U.L.- 
type listing worldwide. 

“We call the R-80 series Golden Performers 
because they’ll help the operator get more cash out 
of their cashboxes,” Jim Newlander, marketing VP 
for Rowe, said. 

The two R-80 models are avialable in additon to 
the continuing availability of the Crestwood console 
model and the two versions of the 120-selection 
Heritage phonographs, Newlander noted. 

Paciia££ Htofiwy 

( Continued from page 39) 

what need was there of a button 
which would subtract all replays 
automatically when pressed by the 
proprietor? It was a question never 
answered to the law's satisfaction. 

There is a misquote in the "TILT" 
article regarding slot machines. The 
name of a major company was given 
as Watley. It's Watling, named for 
its founder in 1906, John Watling. 

Actually, there were at least eight 
important makers of slot machines. 

They were Buckley, Caille, Evans, 
Groetchen, Jennings, Mills, Pace, 
and Watling. The Evans Company 
was a big producer of console slot 
machines. The products of the 
Groetchen Tool Company were 
better known by the name "Co¬ 
lumbia." 

Unfortunately, organized crime 
did have at least a hand in pinball 
games. Not their manufacture, but 
their operation and distribution. 

[See next page) 
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[Continued from previous page] 

True, as Mr. Williams pointed out, 
slot machines seem outwardly more 
lucrative, but the limited locations 
for slot machines meant that pinball 
games far outnumbered them. 
Since many of the earlier games 
were paytables or one-balls or 
bingos, the 'Take'' from these 
games was surely sufficient to 
warrant the underworld's atten¬ 
tions. 

While this writer harbors doubts 
about Mr. Williams' many claims of 
inventions, the industry certainly 
owes this man a great deal. The 
Williams Electronics Company made 
many unusual and interesting 
games, some of which will be 
described. Mr. Williams was also 
the co-founder of the United Com¬ 
pany, which later fostered a sub¬ 
sidiary, Universal. 

Before the war, Harry Williams 
worked for the Exhibit Supply 
Company, along with a Lynn C. 
Durant. When Exhibit switched to 
war work, Mssrs. Williams and 
Durant left and set up a shop to 
make "conversions," or re-makes of 
pre-war pinball games. Many dis¬ 
tributors and individuals were doing 
this, as it was the only way pinball 
games could be kept before the 
public at this time. It must have 
aided greatly in "home front"mor- 
al. Harry Williams and Lynn Durant 
called their enterprise United. 

When the war ended, the need 
for conversions ended too. Mr. 
Williams parted company with Mr. 
Durant and began in 1946 his own 
Williams Company. It was only after 
he left United did the latter begin 
making new, original, non¬ 
conversion machines. Thus 
"United" was a completely 
changed company after the war and 
went on to become a major com¬ 
pany on its own. 

For several years after the Wil¬ 
liams Company's inception they had 


an interesting ball lift, best de¬ 
scribed as a "horizontal ball lift." It 
did not bring the balls up from 
beneath the playboard, but rather 
pushed them over from the ball 
trough at the foot of the board. It 
was quite a departure from standard 
practice at that time. Even though it 
required all the "lift" mechanism to 
be visible, it doubtless was eco¬ 
nomical in that it eliminated the ball 
trough and its structure in the 
cabinet. 

In the fall of 1948, Williams made 
two consecutive games, the first 
called Speedway, the second Rain¬ 
bow. In both games, the ball made a 
complete trip around the perimeter 
of the playfield before beginning 
play at the top. This was an 
arresting feature and although it 
reduced the available playing area, 
the novelty quite justified it. 

Yet another interesting pinball 
machine by Williams was made in 
February 1954. Called Nine Sisters, 
it was probably the only game ever 
built with one flipper. The cabinet 
still had the customary two buttons 
though. (A one-flippered game calls 
to mind the opposite extreme: 
Keeney's January 1948 game Cover 
Girl, their first flipper, which had no 
fewer than seven flippers.) 

Mr. Williams disclaimed involve¬ 
ment in gambling machines; appar¬ 
ently he has forgotten the fact that 
Williams did indeed manufacture a 
bingo game. This occurred in Au¬ 
gust 1952, when a number called 
Long Beach was released. Manage¬ 
ment soon reconsidered dabbling in 
the deep waters of bingo design and 
manufacture, for the production 
was apparently short-lived and nev¬ 
er repeated. 

Over at United, a game called 
A-B-C was produced in 1951. This 
was the first rudimentary bingo, 
especially in that it had an automatic 
search unit for scanning three bingo 
cards for an "in-line." (Early models 
of A-B-C had a semi-automatic unit 
which had to be activated by the 
player.) For this game, a special 


short cabinet was made with a solid 
front and a lightbox extending to the 
floor. It was an exceptionally attrac¬ 
tive game and doubtless repre¬ 
sented a great deal of expense*. 

Alas, poor United. Almost the 
very next week Bally bowed their 
first bingo. Bright Lights, which 
took the form of today's bingo. 
While Bally's game would respond 
to a degree of skillful shooting, there 
was not one iota of skill involved in 
playing A-B-C. A few variations on 
A-B-C were then made and finally a 
standard (but shortened) bingo 
playfield appeared in a game called 
"3-4-5." Thereafter, a few very 
good straight pinballs came out in 
the short cabinets, only now regular 
legs replaced the solid front. One 
such game was County Fair. 

United offered the only real 
competition to Bally in the domain 
of bingos. Production was sustained 
for several years and United bingos 
are fairly well-known even today, 
Still, they were no match for Bally's 
virtuosic skill at bingo design and 
quality and thus always had a 
smaller share of the market. 

The Universal Company, as stat¬ 
ed previously, was an offspring of 
United and was founded primarily to 
manufacture console slot machines 
and one-balls. Their one-balls are 
characterized by ornate woodwork¬ 
ing on the cabinets. One of their 
one-balls, Photo-Finish (July 1949) 
had a one-ball first: an automatic 
ball lift. 

These three companies represent 
only a handful of the many concerns 
which contributed to the develop¬ 
ment of the pinball game as it is 
today. Today's game is a classical 
example of product evolution and 
evolved it has in the short span of 
less than half a century. 

The work of the many pioneers of 
the past must not be forgotten 
despite the tendency to do so. It's 
an easy thing to do when one 
considers that fully 90 per cent or 
more of the world's pinball game 
manufacture is carried on by only 
four companies.__ 


Mali 


The Henry W. T. Mali & Co. Inc. 
257 Park Ave. South 
New York, NY 10010 
(212) 475-4960 


Billiard Cloth 

Style 820—Plain, Style 920—Backed 

Fabrics developed specifically for 
coin-operated tables. 

Available through your distributor. 




PCBBB BULL GHQJGtS 


THIS REGINA disc-playing music 
box was coin-operated and spring- 


run. It played up to 12 selections 
automatically with a single winding. 


( Continued from page 35) 

Wurlitzer concealed the fact that 
the machines were made by 
Phillipps by not mentioning the 
deal publicly and by stamping the 
devices "Manufactured by 
Rudolph Wurlitzer Company." 

Wurlitzer also marketed 
coin-operated pianos, before it 
ventured into orchestrions, 
Bowers notes. In 1899, its 
Tonophone (built by Eugene 
DeKleist of North Towanda, 

N.Y.) appeared and was 
immediately successful. By 1910, 
the American coin piano 
industry, which included 
Seeburg, Peerless and others as 
well, had grown a hundredfold 
and Chicago became the center 
of the business. 

By 1910, these piano 
manufacturers also realized the 
coin-op pianos in themselves 
could not assure a good sales 
volume and, hence, they 


introduced varied lines of 
orchestrions. 

Prices were high, but profit 
was equally high. In 1914, for 
example, a typical coin piano 
cost an average of about 
$500-$700, while orchestrions 
sold for $1,500-$2,500 or better, 
with some of the most elaborate 
German and American models 
selling for $10,000 or better. 

"The coming of Prohibition in 
1920 killed off the market for 
most large orchestrions," 

Bowers says in the Encyclopedia 
of Automatic Musical 
Instruments. "In fact, it played 
havoc with coin-operated 
instruments in general." 

Wurlitzer was the leading seller 
of coin pianos and orchestrions 
from 1900-1920, but during the 
'20s, the company's attention 
was turned to making of huge 
pipe organs for theatre use, a 


product line that was virtually 
killed off by the arrival of talking 
pictures in 1927. 

The speakeasies and "sporting 
houses" of the Roaring Twenties 
required smaller, less elaborate 
instruments than the large 
orchestrions and keyboard 
pianos and Seeburg became the 
leading manufacturer of the 
smaller keyboardless 
orchestrions, with Western 
Electric Piano Co., secretly 
owned by Seeburg as a sales 
incentive for its salesmen, a close 
second. 

But the orchestrion's days 
were number and by 1927, 
Seeburg's factory was converted 
for the production of coin-op 
phonographs, the early models 
being housed in cabinet piano 
cases and using vacuum pumps 
and pneumatic mechanisms for 
[See next page] 
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parts of their operation. 

It is interesting to note, 
though, that the mechanical 
complexity of the American and 
German orchestrions bordered 
on the fantastic. German 
manufacturers featured 
multiplexing, a concept usually 
thought of today as associated 
only with solid state electronics. 

Multiplexing in the 
orchestrions consisted of the use 
of a single hole in the tracking bar 
(which followed the holes in the 
piano roll) to perform multiple 
functions. Thus, for example, 
holes 1,2 and 3 may have 
separate functions when used 
singly, but 1 and 2 have a 
different function when used 
together and so on. 
and so on. 

Most of Seeburg's later models 
featured coin accumulators, 
which allowed the selection of 
more than one song at a time. 

But the first use of the coin 
accumulator came in the Mills 
Novelty Company's extremely 
popular 1912 Violano Virtuoso, 
which Elbers owns. 

Mills also manufactured coin 
orchestrions, arcade pianos and 
musical slot machines, but it is 


especially remembered among 
music box collectors for the 
Virtuoso, which was an 
automatic violin playing machine 
invented in 1904 by a Mills 
employee, Henry K. Sandell. 

Unfortunately (for succeeding 
generations), these marvelous 
musical devices lost out by 1930 
to the increasing popularity of 
radio, talking motion pictures and 
phonographs. "By 1932," 
according to Bowers, "the 
business was, for all practical 
purposes, dead." 

[ All historical information in the 
preceding article was used by 
permission from 0. David Bowers' 
Encyclopedia of Automatic Musical 
Instruments.] 


BEST PRICES, 
BEST QUALITY, 
BEST SERVICE 


Digital Games, Ebsco Amusements, Mirco 
Games, PMC Electronics, U.S. Billiards, Inc. 

PICO INDOOR SPORTS 


2251 W. PICO BLVD. 
LOS ANGELES, CA 90006 
213-386-2350 




ONE OF SEEBURG'S most popular 
keyboard model orchestrions, the 
"G" had an art glass front that 
concealed the piano , pipes , drums 


and cymbals. Made in 1914, it is 
reportedly one of the rarer Seeburg 
instruments. 
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NEW 

MONEY MAKER! 



Story Castle,. 

The Story Castle is an exciting new 
coin operated money-making piece 
of equipment. The Story Castle tells 
delightful stories to children of all 
ages in a fascinating and automatic 
way, while you the operator reap big 
profits. Investment from $2,495. Call, 
or write today for free details without 
obligation. 

Manufactures Reps. Needed. 

STORY CASTLE SALES P m 

HIGHLAND COLONY BUILDING 
RIDGELAND, MISSISSIPPI 39157 
601-856-4143 

NAME_ 

ADDRESS_ 

CITY_ 

STATE_ZIP_ 


I 
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ATTENTION 
OPERATORS 

Are you paying 
too much for 
your games? 

As of Jan. 1, 1976 you may 
buyall your games through 
Discount Factory Buying 
Service at low, low prices. 

For example: Atari, Deutsher 
Meister, Exidy, Chicago Coin, 
Allied Leisure, U. S. Billiards, 
plus many, many more. 

For more information, call 
COLLECT for MR. Whitney 
Phone ( 801) 486-2511 
Or write: 

Discount Factory 
Buying Service 

2480 South Main 
Suite 200 

Salt Lake City, Utah 84115 
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Freedom of Choice 

That's what reading magazines is all about. You choose what you want to 
read, when you want to read it. You have the freedom to properly assess 
what you like in these pages at your leisure. 

Reading Play Meter also gives you the freedom to compare product 
information from the coin-operated amusements manufacturers and 
service companies. If you would like to learn more about our advertisers 
and their products or services, feel free to find them in this alphabetical 
listing, then circle the corresponding number on our Reader Service Card 
between pages 8 and 11. 


RESPONSE NO. PAGE NO. 

RESPONSE NO. PAGE NO. 

1 Alboy Inc .■ 

Morton Grove, III. 

..43 

15 Henry W. T. Mali ft Co. ... 
N. Y., N. Y. 

...53 

2 Action Games Inc . 

Albuquerque, N.M. 

.55 

16 Midway Mfg. Co . 

Franklin Park, III. 

...17 

3 Atari Inc . 

Santa Clara, Cal. 

..7 

17 Mirco Games, Inc . 

Phoenix, Az. 

....3 

4 Bally Mfg. Corp . 

Chicago, III. 

..2 

18 Monarch Product Sales Corp. 41 
Macon, Ga. 

5 Century Ind. Inc . 

Audubon, Pa. 

.50 

19 Lowen Automaten . 

Bingen Rhine, Germany 

.... 

6 Edcoe Mfg. ft Svc. Co . 

Culver City, Cal. 

.12 

20 Pico Indoor Sports . 

Los Angeles, Ca. 

...50 

7 Electra Games . 

Elk Grove Village, III. 

.45 

21 Project Support Eng . 

Sunnyvale, Ca. 

...47 

8 Electronic Amusement Svc. . 
San Francisco, Ca. 

.59 

22 Rock-Ola Mfg. Corp . 

Chicago, III. 

...62 

9 Factory Discount Buying .... 
Salt Lake City, Utah 

.55 

23 Sega Interprises Inc . 

Redondo Beach, Ca. 

...21 

10 Fun Games . 

Oakland, Ca. 

.63 

24 Story Castle Sales . 

Ridgeland, Miss. 

..59 

11 International Billiards . 

Houston, Tx. 

.22 

25 Suzo Trading Co . 

Rotterdam, Netherlands 

..44 

12 International Totalizing Sys. 
Newton Upper Falls, Ma. 

.14 

26 United Billiards Inc . 

Union, N.J. 

..61 

13 Imperial Billiards . 

New Jersey Ft Ca. 

.30 

27 Williams Electronics Inc. .. 
Chicago, III. 

..23 

14 Komputer Dynamics . 15-16 

Indianapolis, Ind. 
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(b) mail a soliloquy to the 
manufacturer and hope the 
postal authorities don’t get you 
on the pornography laws, (c) put 
a slippery lawyer on your 
contract looking for loopholes, 
(d) sharpen a hari-kari knife. 

7. Which of the following 
public disasters brings out the 
hypocrite in you? (a) 18 inches of 
drifted snow, (b) a busing 
stalemate and delay, (c) a 
prolonged teachers’ stike, (d) 
probably all of the above. 

8. A customer has just 
dumped a full cup of ice over the 
top of your Wizard and when 
you arrive with a rag to clean up 
he complains because he hasn’t 
won any games. What 
statement would best fit the 
occasion? (a) “Where would you 
like me to put this straw, sir?”, 
(b) “Morrie’s Tavern has a 
Wizard just like this one-excep 
his ain’t dripping.”, (c) “Some 
people are too uncoordinated to 
do two things at the same 
time.”, (d) “Bleep, bleep, bleep, 
and bleep bleep.” 

9. The mental picture you 
envision of your distributor’s 
parts and repair department is: 
(a) two con men in a remote 
Alaskan cabin serviced twice a 
month by dog sled, (b) a friendly 
guy on the phone who hangs up, 
turns around to a table where 
three other men sit and says, 

“I’ll see you and raise.”, (c) two 
illiterate escapees from the 
state mental hospital dashing 
around grabbing assorted boxes 
and wildly sticking postage 
stamps on them, (d) divine and 
inspired gentlemen of serene 
countenance, painstaking 
thoroughness, concerned 
demeanor, and absolutely 
infallible. 

10. When a friend asks how 
you stand all that noise, the 
experienced operator answers: 
(a) “Huh? Whaddya say?”, (b) 
“Music to my ears.”, (c) “What 
noise?”, (d) “It’s the sound of 
silence that bothers me.” 


CORRECT ANSWERS 

1. a, b, c, & d. 

2. a -- truck drivers are very 
romantic unlike distributors. 

3. c -- it’s the only thing that’ll 
make you feel better. 

4. d - payola with a twist. 

5. b 

6. (e) suffer in silence. (Sorry, 
but I didn’t want any perfect 

7. d -- “Suffer the little 
children to come unto Me 

8. d -- the best bleepin’ 
answer. 

9. Well, we all know which 
answer it ain’t! 

10. Silence is NOT golden! 

HOW DO YOU RANK? 

0 points - Have you thought 
about working in a car wash? 

10 points — My dog scored 10 
points using the magazine for 
house-breaking. 

20 points - Did you once pass 
a tavern that had a pinball 
machine? 

30 points - Shot a few games 
of pool. 

40 points - Burned your hand 
with a soldering gun 
occasionally. 

50 points - Potential for 
giving change in quarters. 

60 points - So you have a 
subscription to Play Meter ? 

70 points - 1 don’t believe that 
you know Jules Millman 
personally. 

80 points - Played on the first 
electric flipper game. 

90 points - Did you really 
shake Willie Marconi’s hand. 

100 points - Had the 
concession for the cocktail tables 
on the Von Hindenberg, uh? 

[Dick We/u, the contributor of this quiz, 
is a former high school assistant principal 
and English teacher from Dubuque, Iowa, 
who's been an arcade operator-owner for 
a year. We/u also writes a weekly column 
for a county newspaper in Iowa.] 


cpinball 
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Convert your losers into winners 

Make duds into dollars with our 
DC power conversion kit for 
pop bumpers and kick bumpers. 

Easy installation with all parts 
necessary included with each 
kit. 

Kits now available for $16.95. 

Quantity prices available on 
request. 


4718 Westbridge Place NE 
Albuquerque, New Mexico 87111 ( 505) 345-6747 



EAS repairs game logic boards 
for manufacturers, distributors 
and operators. EAS can test and 
repair microprocessor circuits, 
too. The first such repair center 
established for the games 
industry provides: 

• 24-hour turnaround 

• 60-day guarantee on work 

• Just $25 per board 

(Less for quantities) 

ELECTRONIC 

AMUSEMENT 

SERVICE 

1555 MINNESOTA STREET 
SAN FRANCISCO, CA 94107 
(415) 282-9900 
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( Continued from page 51) 

after warming up, the problem 
re-appeared. The faulty 1C was 
replaced and the circuit was check¬ 
ed by heating up the horizontal ball 
circuit with a heat gun. Problem 
solved. 

Another area which can drive any 
well-adjusted technician up the wall 
is a bad plated-thru hole. If a poor 
plating job was done at the time of 
manufacture, the printed circuit 
board could develop intermittents. 

Usually this type of fault mani¬ 
fests itself when the printed circuit 
board is bent or twisted. The 
problem with this type of fault is to 


South American 

{Continued from page 45) 

Re-nationa/izing-Although the 
process is not specifically contem¬ 
plated in the Andean Common 
Market regulations, the possibility 
exists under certain conditions, for 
goods undergoing a process of 
"re-nationalizing" in one of the 
Pacto Andino countries to enter this 
market under the same conditions 
as those manufactured within the 
economic area. The "re-nationaliz¬ 
ing" procedures vary from a simple 
transit operation where the goods 
are declared to be of local manufac¬ 
ture after paying a duty to a refilling 
or repackaging process. Another 
alternative is where the addition of 
locally manufactured and unsophis¬ 
ticated parts to the imported item is 
sufficient to declare it to be of local 
origin. 

Barter and compensation transac- 
tions- Exports may also be created 
under barter or compensation 
agreement. The country which may 
show interest in barter usually 
suffers from a shortage of foreign 
exhange and the inability to dispose 
of surplus goods at normal market 
prices. Barter is often the only way 
to purchase needed materials and 
equipment. Some of the Central 
American countries have favored 
this kind of deal in the past in order 
to dispose of their agricultural 
surplus. El Salvador, Guatemala and 
Nicaragua have all allowed this 
system, sometimes with Eastern 
European countries, and often sell 
goods like coffee to non-traditional 
coffee-consuming countries in ex¬ 
change for much-needed raw- 
materials. 


isolate the area where the fault 
occurs. If the fault can be made to 
come and go when the printed 
circuit board is bent or twisted, you 
have a good chance of finding the 
fault. Try holding down one section 
of the printed circuit board and bend 
the rest of the board. If the fault 
comes and goes, the fault must be 
in the portion of the printed circuit 
board you are bending. By applying 
this technique to different parts of 
the board, the area where the fault 
is occuring can be located. 

Once the area has been isolated, a 
physical inspection should take 
place. Look at the plated-thru holes 


This method of trading is not 
limited to Central America. The 
severe economic situation in coun¬ 
tries such as Chile, Argentina and 
even Brazil is opening doors to all 
kinds of sophisticated commercial 
combinations and deals on the 
conditions that the proposition al¬ 
lows them to increase the export 
volume of locally produced goods 
and to import raw materials that 
they have a hard time paying for. 
Argentina, for example, hitting an 
all-time low of foreign exhange 
reserves and unable to sell accumu¬ 
lated stocks of meat, hides, wool, 
cotton and wines, is a good 
possibility and so is Brazil which 
recently made overtures to Com¬ 
munist China to exhange crude oil 
against Brazilian industrial goods. 

Blocked accounts-\n a number of 
countries there exists the so-called 
"blocked account," normally own¬ 
ed by non-residents and with very 
limited use. These accounts are only 
transferable within the country and 
between non-residents, but can, 
under certain conditions, be used 
for commercial deals and serve as 
payment, non-transferable, cover¬ 
ing imports from abroad. Lately, 
these funds have found application 
by foreign travel agencies which 
promoted tourism to countries 
where local expenses like food and 
hotel accomodation have been paid 
from blocked accounts. 

All of these different systems for 
payment have possibilities for the 
would-be amusement machine ex¬ 
porter to Latin America, although 
each has only a degree of applica¬ 
tion. 


and see if they are filled up with 
solder. Any hole that is not filled up 
must be suspect. Use a soldering 
iron with a fine point and heat up 
the plated-thru hole. Sometimes 
heating up the hole will "blow 
open" the hole and produce a hard 
failure. If this doesn't work, all of 
the plated-thru holes in the suspect¬ 
ed area will have to be repaired. 

I have found that repairing four to 
six plated-thru holes at a time and 
checking the results is a good 
method. It is just possible that you 
may wind up repairing every plated- 
thru hole in that section of the 
printed circuit board. 

There is only one way to repair a 
plated-thru hole. Heat up the hole 
and place a wire in it and solder the 
wire to the printed circuit pad on 
both sides of the board. Adding 
solder to the plated-thru hole will 
not repair the hole. The problem is 
that the plated-thru hole has little or 
no plating material from one side of 
the printed circuit board to the 
other. No amount of solder added 
to the hole is going to make this 
connection. Also, a gas is formed in 
the hole when heat is applied to it. 
This gas forces the solder away 
from the center of the printed circuit 
board and will prevent solder from 
flowing from one side of the PC 
board to the other. 

"Cold solder joints" can also 
cause intermittent thermal failures. 
Actually, a cold soder joint is 
nothing but a bad solder joint. 
When solder is applied without 
sufficient heat, the solder builds up 
around the leads being soldered, but 
does not bond the metals together. 
The result is the same as if you 
twisted two wires together and 
formed a mechanical joint. 

As the poor solder joint cools off, 
the metal contracts and the electri¬ 
cal connection is broken. Since 
cooling off the poor solder joint will 
make it fail, the same troubleshoot¬ 
ing technique used to locate thermal 
failures can be used to locate a bad 
solder connection. 

First isolate the circuit which can 
cause the problem. Then using a 
can of spray coolant, spray the 
solder joints in the suspected circuit. 
Spray two or three solder joints at a 
time. If this doesn't bring out the 
fault, then resolder all the solder 
connections in the trouble area. You 
may never know which solder-joint 
it was, but at least you'll have 
repaired the fault. 
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( Continued from page 20) 

try to leave at least one row of country because I 
don’t care what they say, there will always be some 
country and western players. Country and western 
gets the largest number of plays anyway. 

PLAY METER: Do you think that is because of 
the section of the country you are in? 

MONTOOTH: No, I think this holds true all over 
the country. I have noticed people go to the box and 
play one pop number and then two country and 
western. Then they go back and sit down and 
nobody knows who played the country songs. They 
have some sort of complex about admitting they 
like C&W. But, nonetheless, they do like it and so 
play it. I have seen this happen time and again. 

PLAY METER: What other types of salesman¬ 
ship or promotional features have you thought of to 
stimulate playing of your machines? 

MONTOOTH: We have begun placing brightly 
colored transparnet plastic slips over the new 
numbers when we first put them on a machine. In 
this way, you sometimes get overplays because 
more than one person is playing the number before 
it gets a chance to actually play. 

That is a key point in maximizing profits. You 
must maximize overplays as much as you can. That 
happens most in the peak hours when there is a lot 
of traffic around the jukebox. 

PLAY METER: How often do you change the 
records on your boxes? 

MONTOOTH: We used to change them every 
week, but because of present economic conditions, 
we have had to cut down and change them every 
two weeks. It’s just as practical this way. 

PLAY METER: Do you get each location a new 
model phonograph each year? 

MONTOOTH: Yes, we tried to do it, at least. But 
we do have some locations who do not want a new 
machine. They really fall in love with the box. That 
is fine with us. We are interested in making them 
happy and if keeping an existing machine does this, 
fine. 

I might add that because of the increase in price 
in equipment, we have had to stop changing boxes 
every year. That is not a cut-and-dried policy, 
though. There is still room for changing some 
location boxes once a year. It is totally relative. 

PLAY METER: We have had some operators tell 
us that changing a machine does no good as far as 
getting people to play it. Do you agree? 

MONTOOTH: Yes. You are selling the records, 
not the machine. Changing the machine satisfies the 
location more than the customers. It does help to 
have an attractive box, though. 

We also put in al many speakers as we can. It 
covers the sound a lot better and they don’t have to 
turn the volume up so much. You don’t have 
someone sitting in front of the machine saying it’s 
too loud and someone else at the other end of the 
room saying,“I can’t hear it.” 


PLAY METER: Do you use other forms of 
equipment, like wallboxes? 

MONTOOTH: Wallboxes are still a lucrative 
investment. I put them in restaurants with booths 
and on counters where they will be played the most. 
Perhaps in some locations it would be possible to 
put some wallboxes on the bar if the machine itself 
is too far away. You would be accommodating the 
bar patrons in this way. 

Generally, I try to put the jukebox itself between 
the two restrooms. That seems to be the most 
convenient place. Everyone has to go there in the 
course of the night usually. 

We also use remote volume controls, paging 
microphones and other devices that help to enhance 
our serviceability to the location owner. All of these 
things help make his job of having this machine 
easier. 

PLAY METER: How do you feel about one-for-a- 
quarter pricing? 

MONTOOTH: I have mentioned it to many of our 
locations, telling them that they will make a lot 
more money if they go with it. Some have decided 
to do that. I have also used the argument that if 
they want a new machine, it will have to be one for 
a quarter, three for a half. It makes sense when you 
consider we are spending the same amount of 
money on our yearly machine purchase, but getting 
half the number of machines we used to. 

Everything else is going up these days, but the 
jukebox operator hasn’t had a chance to increase his 
[See next page] 



the 

pool table with 
the Velvet Touch 



innovators of 
the industry 

• Zenith, Crest, Adjust-a-price 

• Pool Tables 

• Sportacard 

• Sportaball 

• TV Cocktail Table 

• Bimbo 

• United-Sardi Soccer Tables 

United Billiards Inc. 

51 Progress St., Union, N.J. 07083 
(201) 686-7030 
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for your very own 

a kurz-kasch 
logic tester 


Techs, distribs, operators, here is 
your chance. 

The good that names do is oft 
interred in their syllables. 

And if you think an operator's, 
arcade's or other coin-op amusement 
business captures business because 
of its moniker, send it to the Name of 
the Game contest in care of Name of 
the Game , Play Meter, P.O. Box 
24170, New Orleans, La. 70184. 

originality is the key 


All entries will be judged by the Play 
Meter staff, their pet flies, wierd 
relatives and assorted aliens. 

Some entries already under consider¬ 
ation include: Too Bitter, Tex.; Guys 
& Dolls, La.; Little Pleasures, Neb.; 
Mushroom Amusements, Pa.; Dad¬ 
dy's Money, S.C. 


All entries must be postmarked no 
later than Dec. 25, 1975. 


[Continued from previous page ] 

revenue, even though his costs are all soaring. 
Unless he can get away with raising the prices of his 
box selections, he has no way out. 

You have to be very careful, though, about 
putting your foot down and saying, “You must put 
one-for-a-quarter play on your box” because the 
competition will say he can have two for a quarter. 

PLAY METER: What are your commission 
arrangements with the location owners? 

MONTOOTH: We are still going 50/50. It seems 
that we can make no headway with the operators. 
The operator seems to be his own worst enemy on 
this, retarding his own growth. 

PLAY METER: Do you think the state associa¬ 
tions have helped the operators become a bit more 
progressive and work together more? 

MONTOOTH: Yes, I do think they have helped. 
Maybe in time they will do more good. There is an 
acitve association in Illinois, but it still hasn’t done 
that. It still seems to be an every-man-for- 
himself route. 

PLAY METER: What is your stand on front 
money? 

MONTOOTH: I have done that on some new 
machines, but not too much. It helps income a little 
and you need it when you put in 10-15 boxes that 
cost $300 a piece. 

PLAY METER: What are some things you feel 
have hurt the music business? 

MONTOOTH: Franchise restaurants that don’t 
want music machines is one. They don’t want 
people hanging around. The urban development has 
also caused a lot of locations to close. 

PLAY METER: What do you think is in the 
future for the music operator? 

MONTOOTH: I think there is going to be a sort of 
leveling off but I might add that we have noticed a 
slight increase in our operation, which caused me to 
think things will keep getting better. 

PLAY METER: Do you operate only one brand of 
phonograph? 

MONTOOTH: No, I operate three kinds-- 
Seeburg, AMI and Rock-Ola. I began operating all 
Wurlitzer, but then it seemed it would be good for 
the locations to have variety. By using all three, I 
can buy whichever model best suits the place for 
which I am buying. I don’t necessarily buy for price. 
I buy whatever I think is right. 

I don’t experience any problems other than the 
fact I have to carry more parts. Using three 
different machines allows me to rotate them longer. 

PLAY METER: To what do you attribute your 
sucess as a phonograph operator? 

MONTOOTH: In a word, salesmanship. You take 
a route man that sells his location; he knows all 
there is to know about records. My customers often 
comment to me on how my man knows his business. 
This makes him a key figure in my organization, 
makes him invaluable to me. He keeps in touch with 
the location constantly. 

You have to sell your company and the records, 
as well as the phonographs that play them. 
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Fun Games is 
Here to Stay Forever 

Many new and exciting games 
for the future 

For further information, call your 
local Fun Games distributor or: 

Alberto Alvarez, President 
Patrick S. Karns, Director of Marketing 
415 / 568-5225 


rUN ( VHI S 

8410 Amelia, Oakland, CA 94603 (415)635-7353 
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ARCADE SPECIALS 
PRO VEN MONEY MAKERS! 
Reconditioned - Refinished 
Guaranteed 

CHICAGO COIN: 

SPEED KING.$895 

SPEED SHIFT.995 

SKY BATTLE.425 

NIGHT BOMBER.425 

MOTORCYCLE.350 

SLAP SHOT HOCKEY.295 


SPECIAL! TV COCKTAIL TABLE 
CONVERSION 

2-player Hockey. Dynamite money 
maker. Only a few left-act now! $695 
TERMS: 1/3 Dep., Bal. Sight Draft 
write for complete list: games, 
phonos, vending, etc. 


WORLDWIDE 
DISTRIBUTORS 
2730 W. Fullerton, Chicago, III. 60647 
Phone: 312/384-2300 


YOUNG MAN, recent college graduate, 10 years 
experience in amusement arcades, knowledge, 
business, mechanical, electronic, solid state 
segments. Interested in business opportunity or 
employment with large corporation related fields. P.0. 
Box 288, Pleasantville, N.J. 08232. 

CALL, WRITE, OR WIRE NEW ORLEANS NOVELTY 
CO. for the best in used equipment [flippers, 
foosballs, arcade equipment, guns, shuffle bowlers, 
and TV games]. New Orleans Novelty Co., 1055 
Dryades Street, New Orleans, Louisiana 70113. 
Telephone [504] 529-7321. 


Coin Sorter Speeds Counting 

J * * Sorts, stacks, groups 
and counts 
•Aids wrapping 
. • Verified counts 

(1 • Cuts time by 50% to 

\\ 75% over hand work 

M Only $39 95 

\fk“ \\\ Write for free details or 
\>V iU order now for two week 

» „_ free trial 

NADEX Industries Inc. Dept. 1742 6 
220 Delaware Ave., Buffalo, N. Y. 14202 


price iJDRAj guide 

THE ONLY PUBLICATION DEVOTED EXCLUSIVELY TO ANA¬ 
LYZING AND ASSESSING THE VALUES OF USED COIN 
OPERATED EQUIPMENT. NOW IN OUR 10th YEAR. 

IN WISHING US CONTINUED GROWTH AND SUCCESS, 
INDUSTRY LEADERS HAVE THESE COMMENTS: 

FLORIDA AMUSEMENT & MERCH¬ 
ANDISING ASSOCIATION, Chairman, 
President of ROWE INTERNATIONAL, Jim Mullins says: 


D.J.(Joe) Barton, says: 


The DRA PRICE GUIDE is an invalu- 


"There is no question in my mind that able aid in our efforts to keep up with 
the DRA PRICE GUIDE is as reliable an the many new machines being 
indicator as can be found relating to manufactured. What with prices 
the value of used equipment. All of changing every day, it is the most 

our Distributor Operations Group con- practical source for up to date 

stantly refer to it and we find it a very information presented in a very 
important tool." professional manner." 

YOU SHOULD KNOW WHAT YOUR EQUIPMENT IS WORTH, 
SELLING, BUYING, DEPRECIATION, TAXATION REQUIRE 
THIS VITAL INFORMATION.. .Subscribe now and you will 
receive our winter issue. The DRA PRICE GUIDE is the 
tool professionals use... for complete information write or call: 

T^GA&wtcJv -A/SdocCoted 
262 N.W. 29th Street, Miami, Florida 33127 
Phone (305) 576-2721 


WANTED 

• Old Gaming Machines 

• Old Counter Games 

• Old Juke Boxes (Pre 


• Old Nickelodeons or Orch- 
estrians 

• Old Arcade Games (pre 1940) 

• Old Pinballs (Pre 1950) 

Or write to me at 300 South 
Lewis, Sioux Falls. S.D. 57103. 


SALE! 

PONG GAMES 

ONLY $275 each 

PERFECT CONDITION 


P.M.C. TVTable Tennis 
Wham Bam 

U.S.Billiards TV Tennis 
Nutting Computer Space 
Mirco Champion TV 


ATLAS MUSIC CO. 

2122 N. Western Avenue 
Chicago, III 60647 
Phone: 312/276-5005 


ARE YOU A CLAM? We hope not. This vibrant young 
trade journal needs vibrant writers from within and 
without the industry. If you have something to say in 
article form, send queries to Dept. W, P.0. Box 24170, 
New Orleans, La. 70184. 

SCHOOL FOR GAMES & MUSIC. ONE TO FOUR 
WEEK COURSES. Phonos, Flippers, and Bingos. By 
schematics. CAL'S COIN COLLEGE, P.O.Box 810, 
Nicoma Park, Okla. 73066. [405] 769-5343. 

OPERATORS: Video monitor and logic board repair. 
We were the first company in the world to open our 
doors exclusively as a logic repair facility. This 
makes us more aware of the operators and 
distributors needs in electronic games. We offer 24 
hour turnaround and a warranty of 60 days. $25.00 
plus parts over $5.00. Better prices available with 
quantity. For information call or write: Electronic 
Amusement Service, 1555 Minnesota St. San 
Francisco., CA 94107. [415] 282-9900. 

REPAIR PARTS, Downey-Johnson, Keene, Klopp 
Coin Counter, Sorters. We rebuild. 3, 4, Barrel Belt 
Changers. Write prices, literature. AKRON COIN 
COUNTING, 3720 PM E. 59th, Tulsa, Okla. 74135. 
Phone 1918) 742-5144. 


• Literature, Brochures or 
Operating Manuals on same 
Call person to person COLLECT 
to E.J. Cummings (605)336-3398. 
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By popular demand, we are proud to 
announce that Play meter subscribers 
will soon be receiving current music 
charts and news twice a month. We 
realize that little happens chart wise in 
the course of a week’s time. But a lot 
can happen in half a month not to 
mention a month’s time. 

For that reason, we at Play Meter 


feel it is to the benefit of our readers to 
be better informed as to the ever 
changing music scene. 

In a further effort to make Play 
Meter the most useful trade 
publication available and to show our 
sincere appreciation to our 
subscribers, we will soon be publishing 
an interim music sheet listing all the 
top singles in the country. In addition. 


this new service will enable us to 
feature any fast breaking news in the 
music and games industry, thus fully 
complementing Play Meter coverage of 
the industry. 

Remember, this new service will be 
for subscribers only. So act now and 
cash in on this added bonus for being a 
subscriber to Play Meter . 


(MOM OETOjOKMaY 

PLAY METER 

P. O. BOX 24170 • NEW ORLEANS, LA. 70184 • (504) 827-0320 


The only magazine you’ll ever need 



















The Rock-Ola 464. Anything else is less, 


When you order a jukebox, you have a clear-cut choice. 
You can order a Rock-Ola 464. Or you can order some¬ 
thing less. Because, until we start work on next year’s 
model, the 464 is as good as jukeboxes get. 

Its neon-inspired graphics grab the customers’ atten¬ 
tion. Its blinking, colorful selection/control panel makes 
playing easy and exciting. 

And the 464 sounds as good as it looks. Because 
inside, a specially-designed acoustical chamber dis¬ 
perses the music properly. Nothing stays trapped inside 
to vibrate and muffle. 

Being a Rock-Ola, the 464 is unaffected by dirt. Dust. 


Greasy air. Grime. Hard use. Liquids. And time. It’s built 
to take it all and keep right on playing, while other 
machines overheat, overwork or just plain wear out. 

Besides all that, the 464 helps you count your take. 
An optional computerized change counter (Model 2181) 
keeps track, and even gives you a complete printed 
record. 

So, it comes down to your choice. You can have 
Rock-Ola 464, with features other machines can only 
copy. Or you camhave something less. 

But then that’s always been true of Rock-Ola. 




Is there really anything else? 







